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OURCONTINUINCGCOMMITMENT

Dear PRME Steering Committee,

| am very pleasedto presentthe progressreport of the
BusinessSchool of the University of Mannheim on our
commitment to the promotion and embedding of the six
Principledor ResponsibléanagemenEducation

Themissionof the Universityof Mannheim,BusinessSchool
is to educate future leaders in business, research, and
society Asan institution of highereducationinvolvedin the
developmentof future managerswe are committed to the
implementation of the Principles for Responsible
Management Education (PRME) Generating sustainable
value for businessand societyat largeis a core objective of
the Universityof Mannheim, BusinessSchoal In this report
we demonstrate how this objective is implementedinto all
areasof our activities- from teachingto researchand extra-
curricularactivities

We believe that our own organizationalpractices should
serve as exampleof the valuesand attitudes we conveyto
our students We are confident that the BusinessSchoolof
the Universityof Mannheim providesexcellentguidancefor
future managerson how to steerorganizationdgowardsmore
sociallyresponsibleand sustainablebusinesspractices We
encourageother academicinstitutions and associationsto
adoptandsupporttheseprinciples

ProfessoiDr. Dieter Truxius
Deanof the Universityof Mannheim,Busines$School

SOCIAT\ON
. EFMD

MCSB ACCREDITED

E‘E}E UNIVERSITY
e OF MANNHEIM University of Mannheim, Business Schooll




TABLEOFCGCONTENTS

Hﬂn =, UNIVERSITY
!iﬂ? OF MANNHEIM University of Mannheim, Business School?2



PRINCIPLE1  YRPOSE

We will develop the capabilities of
students to be future generators of
sustainable value for business and
society at large and to work for an

inclusive and sustainable global
economy
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The Business School of the University of

Mannheim has alwaysbeen basedon a balanced
and responsibleinterplay of economic,socialand

environmental sustainability The education of

students to become responsible managersand

leaders is fundamental to our programs We

believe that in order to achieve sustainable
economicsystemsit is essentiato educatefuture,

aswell ascurrent executivesand professionalon

thesetopics

Apart from our T | O dzjuidledir®siwe are also
committed to the missionstatementof the whole

University of Mannheim, which entails that & i K S

universitypromotessocialdiversity and regardsit
asa sourceof A Yy 2 @.HnladcBrganacewith its
policy to ensure equal opportunities, the
university furthers the individual developmentof
its members, regardless of their personal
background In this context, the reconciliation of
academic work, professional life, and family
responsibilitiesare in particular encouragedby a
family-friendly work environment We also state

It is not only our goalto broadenour & @i dzR &ng (i thah & ( KUSiversity of Mannheim regards the

LJ- NIi A QpfotedsignélBn@wledge but also to
enhance their personal skKills, intercultural
competencesand their critical thinking We also
aim to increase & (i dzR Sayarena3s for the
importance of ethical and socially responsible
behavior, as well as all dimensions of
sustainability Theseissuesare reflected in the
mission statement of the BusinessSchoolof the
Universityof Mannheim,whichcallsusto dsupport
the development of mature and selfreliant
personalitieswho can contribute to businessand
society We achieve this by providing excellent
learning environmentsfor [X] practicing social
responsibilityand encounteringuniqueintellectual
and personalchallengeg Sustainablevaluesare
firmly establishedin researchand teachingat our
BusinessSchooland incorporatedin the syllabus
of our programs

equality of women and men in research and
society as one of the major goals in higher
education LJ2 f .ATD& Wniversity makes every
endeavorto supportand promote the equality of
minority groupsin academia,and strivesto make
full use of all available skills in the fields of
teaching,research,and administration We put an
emphasison the supportof everyresearcherfrom
their doctorate to their appointment to a
professorshipg regardlessof their gender,origin,
health impairment or any other personal
characteristic

In sum, the mission statements of the Business
School, as well as the whole University of
Mannheim stipulate a deep integration of ethical
andresponsiblegguidelinesnto our actions
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PRINCIPLE ALUES

We will incorporateinto our academic
activities,curricula,and organisational
practices the values of global social
responsibility as portrayed in

international initiatives such as the

United NationsGlobalCompact
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PRINCIPLH

WHATWE VALUE

A survey among the different chairs of the
BusinessSchool of the University of Mannheim
discoveredfairnessas one of the most prominent
valuesamongour staff and faculty. We considerit
tremendouslyimportant to treat everybodywith
equal respectand give the sameopportunitiesto
eachandeveryperson Onlythen canwe ensurea
high degree of motivation and commitment ¢
amongstudents staff, andfaculty.

Regardingur researchand teachingactivitieswe
place foremost importance on integrity and the
conduction of transparent empirical researchto
continuouslyensure highest quality outcomes In
addition, we dedicate ourselvesto a continuous
learning process We recognizethat the world
around us is constantlychangingand we will not
let our thinking be guided by previous

assumptions,but will always be open for new
innovative

insights, working techniques or
technologies

ALUE S WHATWE STANCFOR

At the University of Mannheim, BusinessSchool
we strive to create an environment where

everybody loves to come for work or studying

Therefore,our processesre governedby a strong

sense of collaboration, a focus on successful
teamwork, aswell asunreservedrespectfor each
2 (I K $pidibés We want to create enjoyable
experiencesand do not hesitate to combine
highestquality researchand teachingwith a large
portion of humor.

When asked about values that have become
increasinglyimportant and will continue to be a
top priority in the future, our membersprimarily
mentioneddiversity. A body of studentsand staff
from different countries, speaking multiple
languages,and understanding the nuances of
variouscultureswill be tremendouslyenrichingfor
our university Furthermore,sustainability is and
will be a topic of foremost importance in all
upcomingactivitiesand events
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PRINCIPLH

ETHICAIGUIDELINES

To underline the importance of upholding the

dzy A @S Nvalded aufdato give actionable
recommendationsfor all university members,we

developedspecificethical guidelines Theycanbe
found in our Codeof Conductat the Universityof

Mannheim Apart from these guidelines for

general behavior, we are also committed to

following the rules for Safeguarding Good
Scientific Practice of the German Research
Foundation(DFG)to ensure high quality, ethical
researchpracticesat the Universityof Mannheim

INSTITUTIONSNDSERVICES

At the University of Mannheim we commit
ourselvesto offering the best possiblesupportto
ensurean effortlessimplementationof the values
we stand for. There are various supporting
institutions and servicesfor students, staff and
faculty to resolveissuesregardingequality, work-
life balance,or other problemsthat might occur.
For instance, the Equal Opportunities
Administrator servesas main point of contact for
all potential problemsregardingan unfair

ANLU ES WHATWEDOTOUPHOLBDURVALUES1/3)

treatment in studiesand/or work. More specific
issuescan be brought to the Representativefor

Employeeswith a Disability or the Committee
against Sexual Harassment In addition, the

Department of Gender Equality and Social
Diversity provides comprehensive consultation
offerson varioussubjects suchasgenderequality,

work-life  balance, studylife balance, anti-

discrimination, or concerns of the LGBTQ
community,

COMMISSIONS

No regulationis really impactful if there is nobody
to ensure compliance with it. Therefore the
Universityof Mannheim has created a systemof
commissionsdedicatedto the developmentand
implementation of ethical rules These
responsibilities primarily lie with the Ethics

Committee of the University of Mannheim,
supported by the Senate Committee on Equal
Opportunity, as well as the Equal Opportunities
Commissionersf eachschool

ol
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PRINCIPLH ANLU E S WHATWE DO TOUPHOLDBDURVALUES2/3)

THECHAIROFCORPORATEOCIALRESPONSIBILITY

In 2015 the BusinessSchoolof the Universityof Mannheim
decidedthat merely integratingissues,suchas sustainability
and social responsibility,into the current institutions and
activitiesat the universitywasno longerenough We wanted
to be a role model and become a leading force regarding
responsiblemanagementeducation Therefore we createda
full (W3) position on the topic of Corporate Social
Responsibility

As this chair was created as an addition to the existing
academicstaff, a crowdfunding campaignwas launchedto
attract funding from companies of the RhineNeckar
Metropolitan Region In October2015 Prof. Dr. LauraMarie
EdingerSchonscommencedher first teachingactivities The
chair was officially launchedin November2016 Sincethen,
the team of the chair hasbuilt up a comprehensiveeaching
portfolio and significantly contributed to the research
performanceof the faculty.

The chair has also taken over the PRMEreporting of the
Universityof Mannheim,BusinessSchooland is continuously
engagedin furthering the integration of the principles for
responsiblemanagementeducationat the Businessschoolof
the Universityof Mannheim

For more information please visit:
https://www.bwl.uni-mannheim.de/en/schons/

or contact
csr@bwluni-mannheimde

SR UNIVERSITY
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PRINCIPLB A;LUEi:WHATWEDOTOUPHOLBDURVALUEiS/S)

THEMANNHEIMNSTITUTEORSUSTAINABLENERGBTUDIESMISES)

Assustainabilityis one of the core valueswe strive to uphold
at the University of Mannheim, BusinessSchool,we are
proudto presentthe recentlycreatedMannheiminstitute for
SustainableEnergyStudies,or MISESThe MISESs a hewly-
endowed research institute, built up by Prof Stefan
Reichelstein PhD. It addresseseconomic aspectsof the
transition to a decarbonized energy economy, with a
particular focus on the timelinessand cost effectivenessof
this transition

Specificfields of researcharound the topic of sustainable
energiesare costanalysis,decentralization,internal pricing,
andsuccessneasurement

Prof. Reichelstein who is the chairholder of this institute
since July 1t 2018 previously studied economicsat the
University of Bonn and managerial economics at the
Northwestern University s KelloggSchoolof Management,
where he graduatedwith a PhD. in 1984 Duringthe last 30
yearshe held severalpositions at international universities
such as Berkeley and Stanford In light of his research
accomplishmentshe receivedhonorarydoctoratesfrom the
University of Mannheimin Germanyand the University of
Fribourgin Switzerland aswell asan honorary professorship
from the Universityof Vienna

For more information please contact:
reichelstein@unrimannheim.de
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¥ OF MANNHEIM University of Mannheim, Business Schoold
Business School




PRINCIPLBE

¥ THGD

We will create educational
frameworks, materials, processesand
environments that enable effective

learning experiencesfor responsible
leadership
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TheBusinessschoolof the Universityof Mannheimviewsit astremendouslyimportant that sustainability
and socialresponsibilityare an integral part of the curriculum Thus,our professorstry to integrate as
manyaspectsaspossiblerelatedto thesetopicsin their lectures In the following, we presentan overview
of someof our lectures,aswell astheir connectionto sustainabilityor socialresponsibility

Chairof Finance, Prof. Dr. Erik Theissen
Discussiomf unethicalversusethicaltradingstrategies

Chairof CorporateGovernanceProf. Dr. AlexandridiesserRuenzi
Discussiomf ethicalcorporategovernancestrategies

Chairof Corporate Finance, Prof. Eridéaug, Ph.D
Criticaldiscussiorof the conceptof shareholdewalue(limitationsetc.)

Chairof Economi®& Business Education, Prof. Dr. Carnigleea
Integratingsocialresponsibilityinto secondaryschoollearning

Chairof International Finance, Prof. Dr. Stefaoenzi
Discussiomf SRIsqociallyresponsiblénvestingstrategie$

Chairof Public &\onprofitManagement, Prof. Dr. Bernd Helmig
Discussiomf the importanceof the nonprofit sectorfor a welk
functioningeconomy

Chairof Public &\onprofitManagement, Prof. Dr. Bernd Helmig
Discussiomf sustainabilitynanagementn publicorganizations

Chairof Public &NonprofitManagement, Prof. Dr. Bernd Helmig
Publieprivate partnershipdor sustainabledevelopment

Chairof Public &NonprofitManagement, Prof. Dr. Bernd Helmig
Fundraisingnanagementn nonprofit organizations

EEJIEL«UNIVERSITY
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PRINCIPLE ¥ THGID; LEcTURER/4)

MAN 450¢ ENTREPRENEURSHMNOVATIOMND BUSINESBIODELDESIGN
Chairof SME Research and Entrepreneurship

Prof. Dr. MichaelWoywode

Introductionof the notion of socialentrepreneurship

Chairof SME Research and Entrepreneurship
Prof. Dr. MichaelWWoywode
Supportfor studentsin becomingresponsiblgsocialousinesowners

LA, LEARNINGNDWORKINGSTRATEGIES

Chairof Economi@nd Business EducatigiwWorkplace_earning
Prof. Dr. Andreas Rausch

Ethicalissuesn empiricalsocialresearch

WiKo 1 ¢ DeVELOPMENOGF COMMERCIACOMPETENCHS

Chairof Economi@nd Business EducatigiwWorkplace_earning

Prof. Dr. Andreas Rausch

Social responsibility and fairness in designing competence diagncstic
assessments

BIMA 1 ¢ EDUCATIONAMANAGEMENIL VOCATIONAEDUCATION

Chairof Economi@nd Business EducatigiWorkplace_earning

Prof. Dr. Andreas Rausch

Social responsibility as a rationale for offering apprentice positions

BP &, COMPANYPLACEMENT

Chairof Economi@nd Business EducatigiWorkplace_earning
Prof. Dr. Andreas Rausch

Social responsibility in the context of personnel selection and
evaluation

INTERNAACCOUNTING
Chairof Accounting & Capitdfarkets Prof. Dr. HolgeDaske
BalancedscorecarcasmanagementpproachincludingCSRjoals

ACC 908 BVPIRICAIACCOUNTINBESEARCH

Chairof Accounting & Capitdfarkets Prof. Dr. HolgeDaske
Discussiomnf papersexaminingCorporateSociaResponsibility
disclosures

ACC 532 HNANCIAISTATEMENANALYSISND EQUITWALUATION
Chairof Accounting & Capitdfarkets Prof. Dr. HolgeDaske
Discussiomf the responsibléhandlingof accountinghumbers

E‘E}E UNIVERSITY
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PRINCIPLE  ¥THGID; LECTURES/4)

FIN 54Q; TAXINGMULTINATIONAHRMS
AssistanProfessorshipf Accounting and Taxation

Prof. Dr. Katharina Nicolay

Criticaldiscussiorof & | 3 3 NRad avdiddriseitrategies

MAN 654¢ CORPORATRESTRUCTURING

Chairof Strategic and International Management

Prof. Dr. Matthias Brauer

9YLKIFaAa 2y aGaNBaLlRyaAiroftsS NBAGNUHzOG dzNR y
of downsizing

MAN 657¢ GLOBAISTRATEGINIANAGEMENT

Chairof Strategic and International Management

Prof. Dr. Matthias Brauer

Discussiomf ethicsandcomplianceaswell asculturalnorms

MAN 655¢ CORPORAT&IRATEGY

Chairof Strategic and International Management

Prof. Dr. Matthias Brauer

5Aa0dzadaArz2y 2F ab2NXIFGADPS CNIYSaé¢ GKI

IS651 ¢ BEHAVIORAPERSPECTIVEBR E-BUSINESS

AssistanProfessorshifor EBusiness and-Eovernment

Prof. Dr. Julia Kronung

Discussion of social phenomena in digital business (e.qg., digital divide)

INTERNATIONAMARKETINGMBA ©URSE

Chairof Marketing and Innovation

Prof. Dr. SabinKuester

Discussion of frugal innovations in emerging markets and their impact
on the welfare of the bottorrof-the-pyramid population

MARKETINMANAGEMENGEXECUTIVEIBA ©URSE
Chair of Marketing and Innovation

Prof. Dr. SabinKuester

Discussion of ethical issues in pricing

MKT 58Q; DIGITALIMARKETINSTRATEGY

Chair of Marketing and Innovation

Prof. Dr. SabinKuester

Discussion of negative implications of the sharing economy

E‘E}E UNIVERSITY
¥ OF MANNHEIM University of Mannheim, Business Schodl3



PRINCIPLB

Apart from & 2 y int&@grating topics associated
with responsible management into already
existing lectures, the BusinessSchool of the
University of Mannheim also increasingly
introduces lectures that exclusively focus on
theseissues

In this context, the Chair of Corporate Social
Responsibilityffers a variety of teachingformats
in order to cover the broad topics of CSRand
sustainablebusiness The current lecture formats
include new teachingmethods, suchas inverted
classroomsgamifiedlearningapproachesyideo
recordingof lecturesand guestlectures, as well
as case studies in collaboration with partner
companies

¥ THGD, LECTUREE/A)

C(C504 ¢ LECTUREN CORPORATEOCIALRESPONSIBILITY
Everysemester,the Chairof CSRoffers a lecture
on Corporate Social Responsibility It has been
includedasa coremoduleof the curriculumof the
Mannheim Master in Management Thus, every
student aiming for a master's degree in
management at the University of Mannheim
receives education in responsible management
Course goals include gaining knowledge and
appreciation for CSRconcepts, learning about
state of the art CSResearch,and gettingto know
current developments in sustainable business
(e.g., innovative business models, sharing
economy) A specialcharacteristicof this courseis
its guestlecture series In every session,a guest
speaker mirrors the academic content from a
LINI O A\vieivpbiyit Sotiat Studentshavethe
opportunity to gain a holistic understanding of
responsibleand sustainablebehaviorin business
The list of speakersincludes CSRpractitioners,
NGO members, founders of social start-ups and
many more. Forinstance,past guestlecturersare
employedas CSRmanagersat adidas,CocaCola,
CommerzbankH&M, FuchsPetrolub or Daimlet
In addition, activistsfrom NGOsJike Greenpeace,
and foundersof socialstart-ups, suchas Premium
Cola, Kipepeq or listnride, came to share their
knowledgeandexperiences

!
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PRINCIPLE  ¥THGD, SMiNARE1/5)

In addition to integrating the topics of sustainabilityand social responsibilityto our lectures,we also
provide our studentsthe opportunity to work on thesetopicsindependentlyin a multitude of different
seminars Similarly to the lectures, the aspects concerning responsible management are either
incorporatedin seminarsabout broadergeneraltopics (seethis page)or constitute the core of the whole
seminar(seefollowingpages)

4 IS 722 SEMINAR TRENDN DISTRIBUTEBYSTEMS A

Chairof Information Systems II, Prof. Dr. Christian Becker
E Topicgegardingsmartcity, energyefficiencytechnologiesand
demandresponseschemes

ACC 76% SEMINARN ACCOUNTINGNDCAPITAIMARKETS
Chairof Accounting & Capitdfarkets Prof. Dr. HolgeDaske

Studentpresentationson nonfinancialperformance
. y,

']

MAN 721¢ RESEARCEEMINARORGANIZATIOANDINNOVATION
Chairof Organizatiorand Innovation, Prof. Dr. Kartoisl
Integrating practical phenomena around social innovation into
academic research

Chairof Public &\onprofitManagement, Prof. Dr. Bernd Helmig
Sustainable leadership in public and Aamofit organizations

MAN 680¢ CHALLENGESFPUBLIG& NONPROFIMIANAGEMENT CASE
STUDYEMINAR

Chair of Public &onprofitManagement, Prof. Dr. Berridkelmig
Case studies on corporate philanthropy

\‘i ! rd
@ MAN 710¢ RESEARCEEMINARPUBLIGS& NONPROFIMIANAGEMENT

A‘\ ~
S , 1R I
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PRINCIPLE  ¥THGD, SEMINARS2/5)

MANG660- CSRADEODOCUMENTARIES
TheChairof CSReceivedfundingfromthea 2 L[ [ 9
¢ Wissenschaftlernen und lehrend project to :
implement this innovativeteachingformat, which
won the AACSBInnovationsthat Inspire Award
2017 In the seminar,groupsof studentsproduce
their own documentary films on a CSRelated
topic. The first batch dealt with the topic of
donationsfor stigmatizedcausesand subsequent
batcheshavediscussedhe integrationof refugees
into the German job market, social impact
measuremenbf socialprojectsand companiesas
well as sustainability at the University of
Mannheim Participantgightly work together with
companiesassociationsand NGOs At the end of ,
the seminar,the films are presentedat a a ¥ A f '
T S & G A &ledtianof the films is further made
availablethroughthe O K I XoNIEehannel

B MAN761c CSHRESEARCEEMINAR
In this course participantsiearnto planand
executea quantitativeempiricalstudyin the
' areaof CSRand sustainablebusinessresearch
Theyreport their resultsin the form of a research
paper. This involves reviewing the relevant
literature, defining the researchgap, formulating
researchhypothesesreportingthe empiricalstudy
as well as the results, and discussingpossible
implicationsfor researchand managerialpractice
Past topics included O2 y & dzYsBdthkable
behaviors, business models in the sharing
economy or sustainablenanagemenpractices

E:EJIE'UNIVERSITY
¥ OF MANNHEIM University of Mannheim, Business Schodl6



PRINCIPLB

MAN 661¢ STARTERYUNIVERSITY SOCIAL
ENTREPRENEURSEIMINAR SPRING017)

In collaborationwith Startery(aninitiative of SAP
and Sociallmpact), students gainedinsightsinto
the area of social entrepreneurship During the
seminar, studentsworked together in groupsto
build up businessesthat aim to solve social
problems, and developedthese ideas over the
course of the semester Students received
personal coachingfrom Social Impact and SAP
employees The course also involved excursions
to SAPaswell asto a SociallmpactLah Towards
the end of the seminar,studentspresentedtheir
social businessideas along with a crowdfunding
videoin front of ajury of practitioners Themost
promising ideas received an award and a seed
funding

£+ SOCIAL
‘o/IMPACT

ﬁTHCHl SEMINARE3/5)

MAN 662¢ SOCIALVALUECREATIONEEMINARWITH
ADIDAYSPRINR017)

In collaborationwith adidas,studentsdeveloped
solutions for reaHife challengesin CSRand
sustainability management Students worked
together in groupsto developthe measurement
of the social/community value of adidas In a
kickoff workshop, the chair introduced the
theoretical backgroundof sharedvalue creation
and adidas executivesprovided an overview of
the CSRstrategiesand integrated performance
measurementcurrently employed at adidas In
addition, guest lectures provided practical
examples of impact measurement tools.
Furthermore,the courseincludedan excursionto
the adidas headquarters in Herzogenaurach
where studentspresentedtheir interim resultsto
the adidasmanagement

!
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PRINCIPLB

MANGG3- DIGITALSOCIALUNNOVATIONAB
(SPRINR019

In cooperation with Social Entrepreneurship
BadenWirttemberg (SocEntBW and SAP,this
seminar gives students the possibility to create
their own digital social start-ups During the
seminar,studentswork in teamsto create ideas
for digital socialbusinessesind developthem in
the course of one semesteruntil they can be
implemented Thisincludesthe developmentof a
socialbusinessmodel canvas,as well asa mock
up for the idea(e.g., a websiteor an application)
Throughoutthe course, students gain a deeper
understanding of the potential of digital

technologyto remedysocialandenvironmental

?THCHI SEMINARS4/5)

problems, with insights into the areas of
digitalization,  sustainability, and  social
entrepreneurship Reallife social entrepreneurs
and SAP executives support the students as
mentors and coachesduring the program At the
end of the seminar,studentspitch their ideasat
the final eventin front of a jury of experts The
best idea will receives an award and all
participantsexperiencefurther supportthrougha
strong network from SocEntBWand SAP so that
they are empoweredto actuallyimplementtheir
social businessmodels and launchthem on the
market

Digital
Social .,
Innovation

ol
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PRINCIPLB

On April 2nd to April 5th, 2019, Prof. Dr. Edinger
Schonsco-taught a doctoral coursetogether with
Prof. ChristopherWickertfrom VU Amsterdamon
the topic of & ¢ KS 2 NBdishettivds on
CorporateSociaw S & LJ2 y dThecdufséwasi ¢
part of the so-calledProDokseriesof the German
Academidssociatiorfor Businesfkesearcl{VHB)

Thecontent of the 4-dayworkshopwasto discuss
and develop a common understanding of

fundamental theoretical approaches in CSR
research The goal was not only to help the

participants gain a sound understandingof this

researchfield, but alsoto link the state-of-the-art

of literature and emerginghot topicswith relevant
research questions The workshop included
thematic discussionon varioustopics as well as

first-hand practical advice by the workshop
leaderse.g., onthe publicationprocessn CSR

ﬁTHCm SEMINARES/5)

research, career planning, and involvement of

practitionersin research TheProDokCSRourseis

primarily aimed at young scientistsin business
administration whose research focuses on the

areas of CSR,corporate sustainability, and the

fundamental relationshipsbetween businessand

society

Tofind out more aboutthe coursepleasevisit:
https://vhbonline.org/veranstaltungen/prodok/ku
rse-20191904ng02/

After a successfutollaborationthroughout the 4-
day workshop,the courseparticipantsdecidedto
stay in contact through a LinkedIngroup called
&JungeForscherinnerd { whichis opento other
interested researchersand can be accessedvia
https://www .linkedincom/groups877101@

ol
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One of the most effective waysto achievea comprehensiveresponsiblemanagementeducationis

letting students work on their own projects regarding sustainabilityand social responsibility The
BusinessSchoolof the University of Mannheim does not only encouragethis independentway of
learningthrough its interactive seminars but also supervisesiumerousterm papers,0 | O K Sdn@ NI a
Y | & (i theNdlthat allow studentsto developtheir own research The presentedtopics only show a
selection of currently conducted theses at our BusinessSchoolthat are concernedwith socially
responsibleandsustainabléehaviorin business

Chairof Finance al & (tBeNi3¥a Performancef SocialljResponsible
Investments

Chairof Business . I O K SHeglsNWIZearning Curve: Cost and Price Dynamics of

Administration and Lithium-lon Batteries

Accounting (the cost reduction in Lithiuahon batteries

facilitates a pathway to decarbonisation of
energy production)

al a (tBeNi3¥a Voluntaryvs.MandatoryReporting:
Implicationsof MandatoryEuropean
SustainabilitfReporting
(the disclosure of CSR measures may lead to
increased CSR)

Chairof Organizatiorand al & (tBeNi3¥a MovingTowardsCirculaBusiness Models
Innovation

Chair of Business . | O K SHeglsNJ¥How Does Environmental CSR Affect
Adminstration Human 9YLX 28S8SaQ ' GiAldzRSE |y
Resource Management and o

Leadership al a utBeNi3Pa The Effects of Corporate Social Responsibility

2y 9YLX 28SSaQ t SNOSLIiA2

al & (tBeNi3¥a Perceived CSR and Organizational
Attractiveness: The Impact of Individual Cultul
Orientation

Chairof International Finance a I a (itBeNi3¥a StrandedAsset Risk in FinancMarkets
(strandedassetrisk premiaassociatedvith
fossilfuel reservesare importantto identify
potentialdriversfor a greeneconomy

AssistanProfessorshigor al adtBeNi3¥a LGUa F2NJ I3ANI A X 2N Aa
EBusiness and-Eovernment Adoption and Rejection of Gendspecific
Games
ol
S UNIVERSITY
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PRINCIPLE  ¥THG@ID; THESISUPERVISIONR/7)

SUPERVISINGHAIR TYPEOFTHESIS ToriC

Chairof Accounting and Capital . I O K SHegisNIMandatory CSR Reporting: Current Status and
Markets Early Evidence

. | O K SHeglsNJ8astainability Reporting Overview, Trends,
and Outlook

. I O K SHeglsNJPd&es the Capital Market Benefit from the
Disclosure of CSR Information?

. | O K SHeslsNJ¥ide Power of the People: The Relevance of an
ogyiGAaAdeQa 22N)] F2NDOS

Termpaper Noninancial Performance Data and Related
Reporting: A Review of Recent Literature

a | & (itBeNi3¥ & On the Relation of CSR Reporting and CSR
Performance

a |l & (itBeNi3¥ & CSR Reporting in Germanfutomated
Approaches to Measure Quality and Quantity

a | & (itBeNi3¥ & Making Europe Green Again? An Analysis of the
Implementation and Expected Impact of the EU
Nonfinancial Reporting Directive

o
R, UNIVERSITY
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Chairof ServiceDperations
Management

Termpaper

Termpaper

The Potential oServicizin@s a Sustainable
Business Model

Industry 4.0 and the Circular Economy for
Sustainable Operations

. | OK SHegsNJdieen ProductsConsumer Preferences and

Producer Motives

. I O K SHeglsNJMThe Throwaway Mentality in the Developed

World and the Influence of Planned
Obsolescence

. I O K SHeglsNM #erature Review on Transportation Planning
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Process Aiming for Environmental Impact
Reduction

K SHedsNMTBe Potential of Leasingérvicizings a

Sustainable Business Model

Green Product Design and Prici#y Conjoint
Analysis Based Approach to Green Laptop
Design at Dell

Green Product Design and Pricing in the Meat
Industry

Planned Obsolescence in Product Design:
Critical Review and Servicing Opportunities

Decision Support for Sustainable Supplier
Management

Chairof Information Systems Il . I O K SHegsNJMD&terminantsand Consequencesf Digital

O
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llliteracy. Investigation orthe Exclusiorof
SeveralGroupsof People AmongOthers
ElderlyPeopleor Peoplewith Lower Education)
from OnlineMarketsand/or Money Savings
from OnlineOpportunities

K SHegsNJT&al Design and Simulatiof EventBased

Pricingfor Electric Aimsat Increasinghe Share
of RenewabléEnergy)

Understanding Data Center Eneldgage
Benefits and_osse®f Abstraction

Simulatinga Datal Sy (iIRNEB#&In Power
Demand

Quantitative Analysief the EV Grid Integration
Market
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SUPERVISINGHAIR TYPEOFTHESIS ToprIC

Chairof Information Systems Il a | & (itBeNi3? & A SimulatiorbasedStudyto Assesshe Market
Potentialof IntegratingElectric Mobility in a
LowVoltageGrid in Vilshofen, Bavaria

al & (tBeNi3l & Assessinthe Economidotentialof Demand
Responséor High Performance Computing
Centerswith LinearOptimization

al a (itBeNi3P & A Comparisorof Approacheso Demand
Responsevith DataCentres

Chairof Strategic and Termpaper Thelnfluenceof OrganizationaMisconducton
International Management Firm Performance
Termpaper Antecedentf OrganizationaMisconductand
Wrongdoing
I O K SHeddsNMLicense to Operate: How do Firms Gain

Legitimacy? A Muliiheoretical Explanation

O

K SHegisNMHApplicationof ExpectancyiolationsTheory in
the Managementiterature A Review

O

K SHeglsNJHQiganizationabcandalssan Emerging Topic ir
the ManagemenLiterature A Review

(i tBeNi3P & ShareholdePerspectiveon Corporatdllegality.
Influenceon Trading Volume and Loiigrm
Ownership Distribution
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Chairof CorporateSocial
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IntersectoralCooperatioriNetworks inorder to
OvercomeCatastrophes

Risk Management in VentuRhilanthropy

Multi-stakeholdePartnerships ithe Context
of Sustainabléevelopment

Performance Management in Corporate
Foundations

Paywhat-you-want

#DieselGateJust How Guilty is Volkswagen? /
Empirical Test of the Lange and Washburn
Model on Corporate Social Irresponsibility
Attributions based on the Volkswagen Scandal

An Evidence of Mediation Effect: Islamic
Spirituality, Organisational Spirituality and Wo
Attitudes, Spring 2017 (as part of an exchange
program with the Durham Business School)

CSR Storytelling and Culture

The End of Car Ownership? Empirical Analysis
on the Effect of Materialism and Status
Consumption on Behavioral Intention to Use
Future Shared Autonomous Vehicles

| Care, | Share? An Investigation of the Role of
the Attitude towards Consumption in the
Sharing Economy

The Impact of Paper Towelé Field
Experiment on the Effectiveness of
Motivational Appeals

A Virtuous Cycle? An Empirical Analysis of the
Link Between Symbolic and Substantive CSR in
Organizations based on Secondary Data

Corporate Values and CSR Initiativessights
on Successful CSR Strategy Implementation

Benefits and Challenges of NPOs when
Conducting Corporate Volunteering Programs
I vdzZl fAGFOGAGS 1yl fea.
for Striking Up Social Partnerships with
Corporations
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Chairof CorporateSocial al & (tBasigr s The Role of Mixed Information on Consumer
Responsibility Perceptions Towards Sustainable Companies
al a (itBeNi3¥a Name it or Frame it? The Influence of Appeals
for Stigmatized Causes on the Willingness to
Donate
al a (itBeNi3¥a Can Investors Have it all? An Empirical
Investigation of Impact Investing
a | & (itBeNi3¥ & Overcoming the Barriers to Green
Consumption: The Case of ECosmetics
a | & (itBeNi3¥ & Do Employees Refuse Support? The Effect of

Company Involvement in Corporate
Volunteering

O

K StedsNJWaderstanding the Psychology of Sustainable
Consumption: A Comparison of Theory of
Planned Behavior and Cognitive Dissonance
Theory Approaches

I O K SHedsNJBamilarities and Differences in Perceptions of
CSR in Different Cultural Contexts

I O K SHegsNJaining Forces An Overview of Approaches to
Employee Engagement in CSR

I O K SHedsNJaw do Employees Perceive Corporate Social
Responsibility? An Overview of Individual
Evaluation Processes and Their Theoretical
Foundations

I O K SHedsNIPascriptive versus Image Appeakhe Impact
of Different Appeals on Sustainable Consumer
Behavior

| O K SHedsNJNaw Knowledge through Corporate
Volunteering The Influence of Employees'
Volunteer Work on Organizational Knowledge
Creation

I O K SHegtsNJHaw Employees Change Their Compaty
Literature Review of Internal Change Agents
and Social Innovations

| O K SHegtsNJHaw Does Sustainability Trickle Dowg&n
Overview of CSkelated Multilevel Research in
Organizations
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Chairof Marketing and

Innovation

Termpaper

Termpaper

Termpaper

Termpaper

Termpaper

Termpaper

Termpaper

Termpaper

Termpaper

Termpaper

Termpaper

Termpaper

Termpaper

Showing off with Sustainability: The Moderatir
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Sustainable Actions

The Effect of Different Forms of Communicati
on Intention to Donate to Stigmatized Causes

The Effect of Company Involvement on the
Workplace Outcomes of Corporate Volunteerii

The Influence of Mixed Information on
Sustainable Purchasing Decisions

Consumer Perceptions of Corporate Social
Responsibility in the Luxury Context

The Effect of §kiAHlsased vs. Inclusive
+2fdzy GSSNAY3I t NBINI Y
to Participate in Corporate Volunteering

Overcoming the StigmaHow NGOs can
Effectively Communicate Stigmatized Causes

Effective Communication About CSR Value
Creation and its Influence on Company
Identification and Purchase Intenti@A
Customer Perspective

Effective Communication About CSR Value
Creation and its Influence on Company
Identification and Intention to Invest An
Investor Perspective

Showing off with Sustainability: The Moderatir
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Sustainable Actions

Data Privacy

Personalizedricing

Frugalinnovationsn Emergindgarkets

Pl
22 UNIVERSITY
W OF MANNHEIM

University of Mannheim, Business Scho@6

02

g A
g2



PRINCIPLB

ﬁTHCHl PRACTITIONERSECTTUREE/2)

Students at the BusinessSchoolof the University of Mannheim should not only gain theoretical
knowledgeon sustainabilityand socialresponsibility but also get insightsinto the practicalapplication
of suchtopics Therefore we constantlyinvite high-caliberpracitionersto the universityto tell students
abouttheir practicalexperiences

(AfB

greenliT

AMNESTY

INTERNATIONAL

2

BiLFINGER

g2care

COMMERZBANK ¢

4

| DECATHLON |

giz

HELIOZ

The =L tarablc comasy

?EQ’ \

[ AFB SOCIALS. GREENT h
Alexander Kraemer
L Introduction to Impact EvaluatiogA Practical Approach )
[ AMNESTYNTERNATIONAL h
AnnetteHillerich
CorporateSocialrresponsibility
BILFINGER
Dr. MelaniePooch
CorporateSociaResponsibilityt Bilfinger
\. J
4 )
CARMBETHERLANDS
Solange Hai A A 3 A
\22Y8yQé 9YLRGgSN¥SYyd | yR 9)/GSNJ]_JNJ\<'§18
[ COMMERZBANK h
RudigerSenft
L Corporate Social Responsibility at Commerzbank )
[ DECATHLON h
Marina Stassinopoulos
L Corporate Social Responsibility at Decathlon )
4 )
Glz
Katharina Hetze
L Corporate Sustainability at GIZ )
4 )
HELIOZ
Martin Wesian
L APracticaPerspectivdo SociaEntrepreneurship )
4 )
KIPEPEO
Martin Kluck
L Social Entrepreneurship: The Storygbepeo )
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4 )
KPMG
kPmG | christian Hell
L SustainabilityReporting and Climate Risk )
4 )
00 LISTNRIDE
\J Johannes Stuhler and G&dn van Wijk
LISTA/RIDE APracticaPerspectiveo the Sharing Economy
2264 [ NESTLE
..%% Achim Drewes
Nestle CreatingSharedvalue at NestléMeasuringvaluefor Society
\. J
( PREMIUMCOLA h
UweLUbbermann
Rewritethe Rules (a 100%ustainabledemocraticallyorganized
busines}
\. J
( sap h
m Alexandra van ddrloeg
L CorporateSociaResponsibilityat SAP )
s [ SOENBW h
Ent ManuelKreitmeir
L SociaEntrepreneurshif, éBetter Businesg$or aBetter2 2 NI R & )
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C THESOCIALSUSTAINABILITPROJECAND THESOCIALO ASFROJECT

SOCIALSUSTAINABILIANDSOCIALQ.ASSPROJIECT

An (E)MBA at the Mannheim BusinessSchool
consistsof far more than simply managerialhard
and soft skill courses Businessethics and social

For instance, previousteams have conductedart
workshopsfor childrenundergoingtreatment at a
local hospital, introductory Internet classesfor
senior citizens, or have enhanced youth

responsibility are core elements of the & O K 2 2ehgagementhrough sports programsand charity

educationalconceptand shouldalsobe presentin

the curriculum Thatis why eachMBA and EMBA
program embraces a mandatory Social
SustainabilityProject(MBA)or SocialClassProject
(EMBA) Throughinnovative and unique teaching
methods,the LJ- NJi A (ot Bhofiedpen ERS
is combined with reallife casesin cooperation
with companies and/or charitable institutions,

mainly from the region Generallythese projects
are planned in diverse teams of (E)MBA
participants

The projects are designed to fulfill several
objectives, e.g., to develop a strong community
spirit ¢ an esprit de corps ¢ within the class to
work together on an issuethat goesbeyondthe
curricuum and to  experience project
management, with a strong drive towards
professionalismand success and ¢ as already
mentionedabovec to givebackto the community,
It is up to the classto decide on the scopeand
objectiveof the project,andwhat they would
like to achieve Thelist of previoussocial
projectsisimpressiveand symbolize®ur
commitmentto takingresponsibility

for society

concerts

GENERAGOALSOFTHEPROJECTS

V Trainingthe & (i dzR Blyflitied @ work in a
diverseteam

V Improvingthe & (i dzR $rgjéctiminagement
skills

V  Showing active social commitment for the
RhineNeckarMetropolitan Region

V  Applyingthe MBA A (i dzR 8njglieskillsin a
positiveand meaningfulvay
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— - [3YouTube I

CSRYOUTUBECHANNEL

Since 2016 the Chair of Corporate Social
Responsibilityhas its own YouTubechannel
that servesto make videotaped material
openly accessibleto not only students but
also the greater public. Uploaded videos
include guest lectures, selfmade
documentarymoviesfrom students,as well
as short clips of recent eventsand activities
of the chair.

Visit the YouTube channel at:
https://www.youtube.com/c/Chairof CSRUni
Mannheim

MASSIVIOPENONLINECOURSES

In 2017, the first Massive Open Online Course
(MOOC)of the Mannheim BusinessSchoolon the
topic & + | tBdsSda I y I 3 S Y/ puldlished
online. The Chair of CSRdesignedthe module on
G/ 2 N1IBoWikivi$a LI2 y ASinceMardh @19
another course related to sustainability and social
responsibility is available on the Business{ OK2 2 f Q&
MOOC platform. lts topic is &/ 2 NLJ NJ &GS
+2f dzy (.SSNRA Yy 3£

Course starts: 04 Feb. 2018

Formoreinformationpleasegoto:
https://www .mbsxeducation

MBSx MBSx
cv VBM

Corporate Volunteering Value-Based Management

E:EJIE'UNIVERSITY
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UNFQLEVERLINEE STARBOMETHINGORA CHILD
TODAY

As educationopportunities are largely dependent
on the educationalpath of 2 y* So@uifamily, it is
important to support affected children alreadyin
elementary school Therefore, the Kinderhelden
gGmbHand the Mannheim Mozart Schoolhave
been working together with the University of
Mannheim,Businessschoolon a specialproject A
groupof 40 pupilsfrom third andfourth gradeare
being tutored by personal mentors before they
attend secondaryschool
Formoreinformationpleasevisit

https://www .kinderheldeninfo/portfolio/uni -
cleverlinge/

ﬁTHCm EXTRACURRICULARTIVITIEEL/3)

ABSOLVENTUMMNTEERIN&IR-
"EHRENAMTSBORSE

The ¢Ehrenamtsborsé has been taking place
annually since 2009 at the University of
Mannheim The aim of this event is to inspire
studentsand membersof the alumni organization
AbsolventUM e.V. for a social commitment
Various charities from Mannheim and the
surrounding area offer opportunities for
volunteering Different activities of social

commitment are offered. Overthe years,the fair
has constantly been expanded and cultural
institutions from the RhineNeckar region have
becomeinvolved
Formoreinformationpleasevisit:

https://www .absolventumde/public/cms_pages
px?pageld47

KINDERUNI
This program enables children to study various
topics in the dzy’' A @ S K@ukelhall§) and thus
familiarizeschildren to university studies from a
youngage

SOCIALPROJECEONTEST

The Business School of the University of

Mannheimandthe MannheimBusinessschoolare

tenderingthe SocialProjectContest A sustainable
or charitable project, which is lacking financial
start-up capital,is supported

ol
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ﬁTHCm EXTRACURRICULARTIVITIEE/3)

FEMFANNUALDIGITALCHANGEMAKERSMMIT

Once every semester, in October and April,
studentsfrom all programsand majorsare invited
to join a sustainabilityconferenceorganizedby the
Chair of Corporate Social Responsibilityof the
Universityof Mannheim

solvereal life issuesrelated to sustainabilityand
social responsibility in workshops using design
thinkingmethods

The hackathon aims to interactively develop a

FormelyknownasCSRveekendthe S @ S yiam@ & mockup of a digital solutionto a pressingsocialor

was changedto & 5 A ThangemakersSummity
due to the increasedfocus on developingdigital
solutionsto socialand environmentalproblems

At previousevents,guestspeakerdrom renowned
companies(e.g., SAP,BASFHenkel, Sennheise),
NGOsg(e.g.,, WWF),and other relevantinstitutions
have presentedtheir experiencesand insightson

Corporate Social Responsibilityand sustainable CSR All

business In addition, on the second day,
participantsare encouragedo join a hackathorto

environmental problem, as well as to create a
socialbusinessnodelcanvador its application
The summit is a unique opportunity to
theoretically and practically explore various
perspectiveson CSRto engagein discussionsvith
fellow studentsand guestspeakersandto getan
overviewon currenttrendsandtopicssurrounding
participants receive a certificate
confirmingtheir participation

ol
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SHARINGANDDONATIONEVENT

The Chairof CSRhas organizedseveralso-called
Sharingand Donation Events Participantsbring
items that they no longer need or have any use
for, like clothes, shoes, bags, CDs,books, audio
books, or toys. Theythen swap their own things
for items brought by others. Everythingthat does
not find a new owner is donatedto locaINGOsIn
previous years, organizationslike the Red Cross
and Amalie,a consultationand supportservicefor
women in prostitution, were happy to receive
many of theseitems. Thegoal of the Sharingand
Donations Event is not only to support local
charitiesbut alsoto raise awarenessfor a more
sustainable use of consumer goods in our
consumerist society By giving items to other
participants who are happy to receive them,
students learn to appreciatethe value of goods
that they themselvesmight perceiveas & dza St S a
ora g 2 NI KEf Saaé
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STUDENTORGANIZATIONS

The Business School of the University of
Mannheim is proud to support a plethora of
student organizations, many of which are
centered around the topics of sustainabilityand
socialresponsibility On the following pages,we
will presentonly a selectionof the multitude of
theseinitiatives

i |)

5 : !NL 2

PR

¥ THGI;, STUDENTORGANIZATIONE/11)

ENACTUMANNHEIM

With more than 100 members,Enactuds one of
the largeststudentorganizationsat the University
of Mannheim By usingentrepreneurialmethods
and innovation, memberstackle social,economic
and ecological problems in the RhineNeckar
Region,Germanyand all around the world. The
student organizationsaimsto enableprogresshy
allowing people to sustainablyhelp themselves
Throughout its 13-year history, the group has
empowered over 1,800 individuals and has
reachedmillions of people in the progress The
students are supported by over 30 regionaland
global corporations and several professorsand
facultymembersof the Universityof Mannheim
Two of the current major projects are called
BLAUHERaNd Effishent While BLAUHERAcally
producesfashionableclothingand accessorie$or
disabled people and integrates refugeesin the
German labour market, Effishent innovates in
Aqua/Hydroponicsto end malnutrition in rural
areasof our planet

!
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FUSQVA

Followingthe theme & w K-Na€l&r One Region
One = A a Atleystident organizationFUSMA
strives to ensure a better connection between
companiesandthe non-profit sectorin the Rhine
Neckarmetropolitan region in order to develop
sustainablecollaborationgo tacklesocialissues

TheA y A (i Aspedificg@ddcare
V enabling companies and neprofit
organizations to meet on eye level

Vv SaidlofArakKAay3d SEOKIy3aS

V promoting innovative intraand intersectoral
collaborations

V connecting science and experience in a
profitable way

V and by all that strengthening the Rhine
Neckar metropolitan region

¥ THGL;, STUDENTORGANIZATION®/11)

The students implement these objectives by

organizingtwo eventsper year where non-profit

organizations,companies,scientists and people

from the city or other intermediary associations
can come together. Intersectoralcommunication
is made possible in various discussionsand

workshops

FLUNIVERSITY
Pi OF MANNHEIM
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MANNHEIMFORUM

Students participating in this initiative are

responsiblefor organizingan annual forum with

high-caliberparticipantsfrom science politicsand

the corporate world to discusspressingsocietal
issues TheMannheimForumasa platform offers
its participantsan opendialogueto broadentheir

own horizonsandto get to know fellow students
from other disciplines

The Mannheim Forum 2019, the seventhedition

of this congress,focusedon the guiding theme

"new orientation" and offered more than 500
participants various opportunities to exchange
ideas with fascinating speakersfrom different

areasof society,amongothers AnnegretKramp

KarrenbauerCDUparty leader,KevinKihnert

¥ THGI;, STUDENTORGANIZATIONS/11)

chairmanof the JuSosBarbaraHendricksformer
Federal Minister of the Environment, Tianling
Wang, the ChineseConsul General, and Peter
Kurz the Mayor of Mannheim In addition, the
congress offered various in-depth workshops,
corporateevents,andagalaevening

Apartfrom beinga platform for the discussiorof
pressing societal issues,the Mannheim Forum
also aims to pioneer a more sustainable
conferenceconcept For instance,the congress
emphasizeshe reductionof plasticwastein such
events and partners with initiatives as well as
municipal organizationsto make the forum as
plasticfree aspossible

ol
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INFINITY
MANNHEM B

INFINITYMANNHEIM

Infinity Mannheim fosters the entrepreneurial
skills of students at Mannheim University and
encouragesthem to apply their knowledge to
develop sustainable innovations for future
society At Infinity, three different fields of
sustainability are covered, namely ecological,
socialand economicsustainability

Not only the concept of sustainability,but also
the underlyingsuccesdormula of Infinity is built
on three pillars Theinitiative empowersstudents
in three stepsthrough lectures, workshopsand
practical projects In the lectures, Infinity raises
awarenesdgor sustainablehallengesandexisting

¥ THGI;, STUDENTORGANIZATIONGH11)

solutions among students In the workshops,
practicalproblem solvingskillsof participantsare

promoted. Lastly, in practical entrepreneurial
projects,the membersof Infinity get to applythe

gainedknowledgeand skillsand develop hands

on solutionsfor socialproblems,thereby leaving
asustainablempact

Thus, Infinity playsan important supportiverole

for students in becomingresponsibleactors in

societyby providingknowledgeto act sustainable
in daily live, and by fostering entrepreneurial
skillsto put ideasinto practice
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GREENOFFICEVIANNHEIM

Green Office UniversitdtMannheimis a student
initiative promoting sustainabilityon campusand
in the dzy’ A @ S Mdidorimnvia general The
longterm goal of the organizationis to establish
an official Green Office integrated into the
administrative structure of the university and
fundedby the university The GreenOfficeshould
consistof a team of university staff and student
assistants that is responsible for stimulating
environmental,socialand economicsustainability
in every aspect concerningthe university It is
especially devoted to establishing connections
between existing efforts to create a more
sustainableuniversity by coordinating different
projects and providing an overview over
sustainabilityon campus

The planned Green Office aims to be a contact
point to create projects furthering sustainability
More concrete efforts will be undertakenin the
integration of sustainability into research and
educationby includingthe issueeven further in
lectures and seminarsand by providing on-the-
job trainingsfor staff. Moreover,the

© AlineKelber

¥ THGL, STUDENTORGANIZATIONS/11)

Green Office wants to promote sustainabilityin
everyday life on campus by improving waste
reduction and separation and transferring to
green water and power supply In order to
achievetransparencythe GreenOfficewill report
regularlyonthe dzy’ A @ S diStainabes@tivities

In additionto the longterm goalof introducingan
official Green Office, the student initiative has
beenworking on severalother projectsfostering
awareness and providing information on
sustainability topics Recentactivities include a
swap party for clothesto promote the reuse of
second hand clothes and to discourage fast
fashion, as well as an event at the university
cafeteria calling the & (i dzR Sweitianyto the
waste created by flyers which can usually be
found in great amounts in lecture halls In
addition, a big event happeningonce a year is
called HochschultageNachhaltigke2 2 week
long festival with lectures and information on
topics connected to sustainability, such as
mobility, wasteor the globaleconomy

ol
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UNICEF
The UNICEFinitiative at the University of
Mannheim is a group of approximately 45

students from various programmes and
backgroundsimingto collectdonationsandraise
awarenesdor UNICEprojectsall over the world.

To achievethis, severalsmaller subgroupsfocus
on organizing events, preparing and spreading
information material and creatingmediacontent,

amongother activities

For example, once per year, a charity run is
organizedby the initiative. In the courseof this
event, local partners make donations based on
how many laps are run by, on average,roughly
400 participants on a route close to the
university. Apart from the charity run, members
of the group invite guest speakersto the
Universityof Mannheimwho provideinsightsinto
topics with a connectionto UNICERN several
lectures each year Recent guest lectures
addressedhe everydaylife of childrenin Jordan
andKeniafor example Additionally the UNICEF

¥ THGL, STUDENTORGANIZATIONS/11)

group organizesbenefit concerts, poetry slams
and similar events where funds are raised for
projectsof the broader UNICErganization The
initiative also regularly partakes in campaigns
organisedby UNICERSermany For example,the
grouprecentlyorganisedan eventwhere over 50
people in Mannheim performed in a play based
on instructionsthey receivedvia headphonesat
the exactsametime as thousandsof people all
overGermany

With all its activities, the initiative continuesto
assumesocial responsibility in accordancewith

the missionput forward by UNICERorldwide: to
advocatefor the protection of OK A f RighBY Q &
help meet their basicneedsand to expandtheir
opportunitiesto reachtheir full potential.
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AEGEIMANNHEIM

Thestudentinitiative AEGE®annheimis part of
one of the biggest international student
organizationsin Europe Its vision is to make
Europe diverse, politically and socially
interconnected without visible borders and to
boostthe active participationand contribution of
young people to a well-functioning peaceful
Europe In cooperationwith Europeon Track(a
project by AEGEHEurope),the student initiative
regularlyorganizesvorkshopsand discussion®n
varioustopics suchas sustainability and invites
sustainablyoperating local companiesto share
their experiencesForinstance ,someof the latest
eventsincludedaa { K @uiEto Climate

*ok o
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o
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*
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¥ THGI, STUDENTORGANIZATIONG/11)

| KI yal&tuEona { dza G 194 ySINaRid
guesttalk from the MVVthat tried to answerthe

questiona 2 K SiokBthe trashd 2 K &

In addition, one main focusof the initiative is the

empowermentof youngpeopleto becomeactive

Europeancitizens In order to reachthis goalthe

students organize information sessions, for

instance about the EU institutions or the

European elections, personal trainings, for

instance about persuasivenessand excursions,
for instanceto the EuropeanCentralBank,to the

EU institutions in Brussels, or to the

DemokratieforunHambacheSchloss
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AIESEMIANNHEIM
AIESEGn Mannheim is one chapter of AIESEC

which is the world's largest youth-run
organization It is an international non-
governmentaland not-for-profit organizationthat
provides young people with leadership
development, crosscultural global internships,
and volunteer exchangeexperiencesacrossthe
globe The volunteering projects are aimed at
tacklingthe 17 social developmentgoalsof the
UN, the internshipsare more generallytargeted
at fostering economicgrowth. The organization
focuseson empoweringyoung peopleto makea
positive impact on society The AIESE@etwork
includesapproximately44,280membersin 127

¥ THGL;, STUDENTORGANIZATIONS/11)

countries In Mannheim,the studentorganization
offers opportunities for volunteering, start-up
internshipsand professionainternshipsfor young
people betweenthe ageof 18 and 30. Lastyear,
31 peoplewere sentabroad

In the local bi-weekly meetings, organization
members discuss about how they can foster
intercultural  understanding through the
exchangesand internships abroad, as well as
about how socialresponsibilityand sustainability
can further be integrated into the offers of the
organizationg andeachY S Y 6 SWipdaylife.
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Q-ummIT
Similar to Mannheim Forum, the initiative Q- Digital Social Responsibility(see next page), as
Summitis responsiblefor the organizationof an  well asthe excitingspeechesby KaiHerzberger,
annualconference The Q-Summit2019wasnow the Director of Facebook Germany, Christian
the third conferenceon (social)entrepreneurship RascheClOof CocaColaGermany andother top-
and innovation at the University of Mannheim classspeakers Theoutsideyard of the University
With over 1000participants,it isthe largestevent became the Innovillage where Q-{ dzY Y A (i Q:
of its kind in Germany solely organized by partners, start-ups and corporates, presented
students their companiesand networked extensively In
the evenings,all participantsenjoyeddrinks and
Founders, investors, corporates, and students food accompaniedy musicanddancing
visited speeches,took part in workshops, and
enjoyed other activities that were held at the The University of Mannheim is already looking
castle of Mannheim This year, the conference forward to Q-Summit 2020 and excited to
was hosted by Céline Willers and lasted three  strengthenthe roots of (social)entrepreneurship
days A highlight was the PwCPitch Battle, the inthe RhineNeckaregion
SociaPitchContestthe paneldiscussioron

E:EJIE'UNIVERSITY
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Q-UMMIT ¢ PANEL DISCUSSIONON DIGITAL SOCIAL

RESPONSIBILITY

As an integral part of the Q-Summit2019 the Wodrttemberg, and Vinay Singh, Data Science
student initiative co-organizeda paneldiscussion Manager at BASFSE The discussion circled
on the topic of Corporate Digital Responsibility around the potential benefits and challengesof
together with Prof Dr. Laura Marie Edinger digitalization for sustainable development and
Schons The panelists were Dr. Danyal Bayaz the roles that various societal actors like
memberof the GermanBundestagandthe Green corporates, social enterprises, politics, and
Party, Manuel Kreitmeier social entrepreneur academia can play in shaping the digital
andco-founderof SociakntrepreneurshiBaden transformation

PANEL DISCUSSION

,DIGITAL SOCIAL RESPONSIBILITY"

OsummiT
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As mentioned earlier, the presented
organizations and initiatives are only a few
examples for our & (i dzR Scgnimitient to
sustainabilityand socialresponsibility Thereare
manymore of theseinitiativesat the Universityof
Mannheim that give the students an early
opportunity to become responsible leaders
Examplesinclude the AEGEEMannheim, the
Amnestylnternational StudentGroup, the Green
Office Mannheim, the KinderHelden Student
Group,or the UnicefStudentGroupMannheim

¥ THGLY, STUDENTORGANIZATIONA 1/11)

Formore information on studentinitiativesat the
Universityof Mannheim,pleasevisit:

https://www .uni-
mannheimde/en/campus/initiativerund-
fachschaften/studenbrganizations/
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