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Dear PRME Steering Committee,

I am very pleased to present the progressreport of the
BusinessSchool of the University of Mannheim on our
commitment to the promotion and embeddingof the six
Principlesfor ResponsibleManagementEducation.

Themissionof the Universityof Mannheim,BusinessSchool
is to educate future leaders in business, research, and
society. Asan institution of highereducationinvolvedin the
developmentof future managers,we are committed to the
implementation of the Principles for Responsible
Management Education (PRME). Generating sustainable
value for businessand societyat large is a core objectiveof
the Universityof Mannheim,BusinessSchool. In this report
we demonstratehow this objective is implementedinto all
areasof our activities- from teachingto researchand extra-
curricularactivities.

We believe that our own organizationalpractices should
serveas exampleof the valuesand attitudes we conveyto
our students. We are confident that the BusinessSchoolof
the Universityof Mannheimprovidesexcellentguidancefor
future managerson how to steerorganizationstowardsmore
socially responsibleand sustainablebusinesspractices. We
encourageother academicinstitutions and associationsto
adoptandsupporttheseprinciples.

ProfessorDr. DieterTruxius
Deanof the Universityof Mannheim,BusinessSchool

OURCONTINUINGCOMMITMENT
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PRINCIPLEм ỹ tURPOSE
We will develop the capabilities of
students to be future generators of
sustainable value for business and
society at large and to work for an
inclusive and sustainable global
economy.

University of Mannheim, Business School
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WHATWESTANDFOR

The Business School of the University of
Mannheimhasalwaysbeen basedon a balanced
and responsibleinterplay of economic,socialand
environmental sustainability. The education of
students to become responsiblemanagersand
leaders is fundamental to our programs. We
believe that in order to achieve sustainable
economicsystems,it isessentialto educatefuture,
aswell ascurrent executivesand professionalson
thesetopics.

WHATWEAIM TOACHIEVE

It isnot onlyour goalto broadenourǎǘǳŘŜƴǘǎΩand
ǇŀǊǘƛŎƛǇŀƴǘǎΩprofessionalknowledge but also to
enhance their personal skills, intercultural
competences,and their critical thinking. We also
aim to increase ǎǘǳŘŜƴǘǎΩawareness for the
importance of ethical and socially responsible
behavior, as well as all dimensions of
sustainability. These issuesare reflected in the
missionstatement of the BusinessSchoolof the
Universityof Mannheim,whichcallsustoάsupport
the development of mature and self-reliant
personalitieswho can contribute to businessand
society. We achieve this by providing excellent
learning environments for [Χ] practicing social
responsibilityand encounteringuniqueintellectual
and personalchallenges.έSustainablevaluesare
firmly establishedin researchand teachingat our
BusinessSchooland incorporated in the syllabus
of our programs.

PRINCIPLEм ỹ tURPOSEςWHATWEAIM TOACHIEVE

WHOWEDOIT FOR

Apart from our ŦŀŎǳƭǘȅΩǎguidelines,we are also
committed to the missionstatementof the whole
University of Mannheim, which entails that άǘƘŜ
universitypromotessocialdiversityand regardsit
as a sourceof ƛƴƴƻǾŀǘƛƻƴέ. In accordancewith its
policy to ensure equal opportunities, the
university furthers the individual developmentof
its members, regardless of their personal
background. In this context, the reconciliationof
academic work, professional life, and family
responsibilitiesare in particular encouragedby a
family-friendly work environment. We also state
that άǘƘŜUniversity of Mannheim regards the
equality of women and men in research and
society as one of the major goals in higher
education ǇƻƭƛŎȅέ. The University makes every
endeavorto support and promote the equality of
minority groupsin academia,and strivesto make
full use of all available skills in the fields of
teaching,research,andadministration. We put an
emphasison the supportof everyresearcherfrom
their doctorate to their appointment to a
professorshipςregardlessof their gender,origin,
health impairment or any other personal
characteristic.

In sum, the mission statements of the Business
School, as well as the whole University of
Mannheimstipulate a deep integration of ethical
andresponsibleguidelinesinto our actions.

University of Mannheim, Business School
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PRINCIPLEн ỹ ±ALUES
We will incorporateinto our academic
activities,curricula,andorganisational
practices the values of global social
responsibility as portrayed in
international initiatives such as the
UnitedNationsGlobalCompact.

University of Mannheim, Business School
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PRINCIPLEн ỹ ±ALUESςWHATWESTANDFOR

WHATWEVALUE

A survey among the different chairs of the
BusinessSchoolof the University of Mannheim
discoveredfairnessasone of the most prominent
valuesamongour staff and faculty. We considerit
tremendouslyimportant to treat everybodywith
equal respectand give the sameopportunities to
eachandeveryperson. Onlythen canwe ensurea
high degree of motivation and commitment ς
amongstudents,staff,andfaculty.

Regardingour researchand teachingactivitieswe
place foremost importance on integrity and the
conduction of transparent empirical researchto
continuouslyensurehighestquality outcomes. In
addition, we dedicate ourselvesto a continuous
learning process. We recognizethat the world
around us is constantlychangingand we will not
let our thinking be guided by previous
assumptions,but will always be open for new
insights, working techniques or innovative
technologies.

At the University of Mannheim, BusinessSchool
we strive to create an environment where
everybody loves to come for work or studying.
Therefore,our processesare governedby a strong
sense of collaboration, a focus on successful
teamwork, aswell asunreservedrespectfor each
ƻǘƘŜǊΩǎopinions. We want to create enjoyable
experiences and do not hesitate to combine
highestquality researchand teachingwith a large
portion of humor.

When asked about values that have become
increasinglyimportant and will continue to be a
top priority in the future, our membersprimarily
mentioneddiversity. A body of studentsand staff
from different countries, speaking multiple
languages,and understanding the nuances of
variouscultureswill be tremendouslyenrichingfor
our university. Furthermore,sustainability is and
will be a topic of foremost importance in all
upcomingactivitiesandevents.

University of Mannheim, Business School
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PRINCIPLEн ỹ ±ALUESςWHATWEDOTOUPHOLDOURVALUES(1/3) 

ETHICALGUIDELINES

To underline the importance of upholding the
ǳƴƛǾŜǊǎƛǘȅΩǎvalues and to give actionable
recommendationsfor all universitymembers,we
developedspecificethicalguidelines. Theycanbe
found in our Codeof Conductat the Universityof
Mannheim. Apart from these guidelines for
general behavior, we are also committed to
following the rules for Safeguarding Good
Scientific Practice of the German Research
Foundation(DFG)to ensure high quality, ethical
researchpracticesat the Universityof Mannheim.

INSTITUTIONSANDSERVICES

At the University of Mannheim we commit
ourselvesto offering the best possiblesupport to
ensurean effortlessimplementationof the values
we stand for. There are various supporting
institutions and servicesfor students, staff and
faculty to resolveissuesregardingequality,work-
life balance,or other problemsthat might occur.
For instance, the Equal Opportunities
Administratorservesas main point of contact for
all potentialproblemsregardinganunfair

treatment in studiesand/or work. More specific
issuescan be brought to the Representativefor
Employeeswith a Disability or the Committee
against Sexual Harassment. In addition, the
Department of Gender Equality and Social
Diversity provides comprehensive consultation
offerson varioussubjects,suchasgenderequality,
work-life balance, study-life balance, anti-
discrimination, or concerns of the LGBTQ
community.

COMMISSIONS

No regulationis really impactful if there is nobody
to ensure compliance with it. Therefore, the
Universityof Mannheim has created a systemof
commissionsdedicated to the developmentand
implementation of ethical rules. These
responsibilities primarily lie with the Ethics
Committee of the University of Mannheim,
supported by the Senate Committee on Equal
Opportunity, as well as the Equal Opportunities
Commissionersof eachschool.

University of Mannheim, Business School
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THECHAIROFCORPORATESOCIALRESPONSIBILITY

In 2015, the BusinessSchoolof the Universityof Mannheim
decidedthat merely integratingissues,suchassustainability
and social responsibility, into the current institutions and
activitiesat the universitywasno longerenough. We wanted
to be a role model and become a leading force regarding
responsiblemanagementeducation. Therefore,we createda
full (W3) position on the topic of Corporate Social
Responsibility.

As this chair was created as an addition to the existing
academicstaff, a crowdfundingcampaignwas launchedto
attract funding from companies of the Rhine-Neckar
Metropolitan Region. In October2015, Prof. Dr. LauraMarie
Edinger-Schonscommencedher first teachingactivities. The
chair wasofficially launchedin November2016. Sincethen,
the team of the chairhasbuilt up a comprehensiveteaching
portfolio and significantly contributed to the research
performanceof the faculty.

The chair has also taken over the PRMEreporting of the
Universityof Mannheim,BusinessSchooland is continuously
engagedin furthering the integration of the principles for
responsiblemanagementeducationat the BusinessSchoolof
the Universityof Mannheim.

For more information please visit:
https://www.bwl.uni-mannheim.de/en/schons/

or contact:
csr@bwl.uni-mannheim.de

PRINCIPLEн ỹ ±ALUESςWHATWEDOTOUPHOLDOURVALUES(2/3) 

University of Mannheim, Business School
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THEMANNHEIMINSTITUTEFORSUSTAINABLEENERGYSTUDIES(MISES)

Assustainabilityis oneof the corevalueswe strive to uphold
at the University of Mannheim, BusinessSchool,we are
proudto presentthe recentlycreatedMannheimInstitute for
SustainableEnergyStudies,or MISES. TheMISESis a newly-
endowed research institute, built up by Prof. Stefan
Reichelstein, Ph.D. It addresseseconomic aspects of the
transition to a decarbonized energy economy, with a
particular focus on the timelinessand cost effectivenessof
this transition.
Specificfields of researcharound the topic of sustainable
energiesare cost-analysis,decentralization,internal pricing,
andsuccessmeasurement.

Prof. Reichelstein, who is the chairholder of this institute
since July 1st 2018, previously studied economicsat the
University of Bonn and managerial economics at the
Northwestern Universitý s KelloggSchoolof Management,
where he graduatedwith a Ph.D. in 1984. Duringthe last 30
yearshe held severalpositionsat international universities
such as Berkeley and Stanford. In light of his research
accomplishments,he receivedhonorarydoctoratesfrom the
Universityof Mannheim in Germanyand the Universityof
Fribourgin Switzerland,aswell asan honoraryprofessorship
from the Universityof Vienna.

For more information please contact:
reichelstein@uni-mannheim.de

PRINCIPLEн ỹ ±ALUESςWHATWEDOTOUPHOLDOURVALUES(3/3) 

University of Mannheim, Business School
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PRINCIPLEо ỹ aETHOD

We will create educational
frameworks,materials,processesand
environments that enable effective
learning experiencesfor responsible
leadership.

University of Mannheim, Business School
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PRINCIPLEо ỹ aETHODςLECTURES(1/4) 

FIN 602 ςTRADINGANDEXCHANGES

Chair of Finance, Prof. Dr. Erik Theissen
Discussionof unethicalversus ethicaltradingstrategies

University of Mannheim, Business School

TheBusinessSchoolof the Universityof Mannheimviewsit astremendouslyimportant that sustainability
and socialresponsibilityare an integral part of the curriculum. Thus,our professorstry to integrate as
manyaspectsaspossiblerelatedto thesetopicsin their lectures. In the following,we presentanoverview
of someof our lectures,aswell astheir connectionto sustainabilityor socialresponsibility.

FIN 630 ςCORPORATEGOVERNANCE

Chair of Corporate Governance, Prof. Dr. Alexandra Niessen-Ruenzi
Discussionof ethicalcorporategovernancestrategies

FIN 540 ςCORPORATEFINANCE

Chair of Corporate Finance, Prof. Ernst Maug, Ph.D.
Critical discussionof the conceptof shareholder value(limitationsetc.)

DESIGNOFBUSINESSLEARNINGENVIRONMENTS

Chair of Economic& Business Education, Prof. Dr. Carmela Aprea
Integratingsocial responsibilityinto secondaryschoollearning

FIN 682 ςINTERNATIONALASSETMANAGEMENT

Chair of International Finance, Prof. Dr. Stefan Ruenzi
Discussionof SRIs (sociallyresponsibleinvestingstrategies)

MAN 451 ςINTRODUCTIONTONONPROFITMANAGEMENT

Chair of Public & NonprofitManagement, Prof. Dr. Bernd Helmig
Discussionof the importanceof the nonprofit sectorfor a well-
functioningeconomy

MAN 452 ςINTRODUCTIONTOPUBLICMANAGEMENT

Chair of Public & NonprofitManagement, Prof. Dr. Bernd Helmig
Discussionof sustainabilitymanagementin publicorganizations

MAN 676 ςSELECTEDCHALLENGESIN PUBLICMANAGEMENT

Chair of Public & NonprofitManagement, Prof. Dr. Bernd Helmig
Public-private partnershipsfor sustainabledevelopment

MAN 675 ςSELECTEDCHALLENGESIN NONPROFITMANAGEMENT

Chair of Public & NonprofitManagement, Prof. Dr. Bernd Helmig
Fundraising managementin nonprofit organizations
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PRINCIPLEо ỹ aETHODςLECTURES(2/4) 

University of Mannheim, Business School

LAS ςLEARNINGANDWORKINGSTRATEGIES

Chair of Economicand Business Education ςWorkplaceLearning
Prof. Dr. Andreas Rausch
Ethicalissuesin empiricalsocial research

WIKO 1 ςDEVELOPMENTOFCOMMERCIALCOMPETENCESI
Chair of Economicand Business Education ςWorkplaceLearning
Prof. Dr. Andreas Rausch
Social responsibility and fairness in designing competence diagnostic 
assessments

BIMA 1 ςEDUCATIONALMANAGEMENTI: VOCATIONALEDUCATION

Chair of Economicand Business Education ςWorkplaceLearning
Prof. Dr. Andreas Rausch
Social responsibility as a rationale for offering apprentice positions

BPS ςCOMPANYPLACEMENT

Chair of Economicand Business Education ςWorkplaceLearning
Prof. Dr. Andreas Rausch
Social responsibility in the context of personnel selection and 
evaluation

INTERNALACCOUNTING

Chair of Accounting & Capital Markets, Prof. Dr. Holger Daske
BalancedscorecardasmanagementapproachincludingCSR goals

ACC 903 ςEMPIRICALACCOUNTINGRESEARCH

Chair of Accounting & Capital Markets, Prof. Dr. Holger Daske
Discussionof papersexaminingCorporate SocialResponsibility
disclosures

ACC 532 ςFINANCIALSTATEMENTANALYSISANDEQUITYVALUATION

Chair of Accounting & Capital Markets, Prof. Dr. Holger Daske
Discussionof the responsiblehandlingof accountingnumbers

MAN 450 ςENTREPRENEURSHIP, INNOVATIONANDBUSINESSMODELDESIGN

Chair of SME Research and Entrepreneurship
Prof. Dr. Michael Woywode
Introductionof the notion of social entrepreneurship

MAN 453 ςTHINKINGBEYONDBOXESςADVANCEYOURSTARTUP!
Chair of SME Research and Entrepreneurship
Prof. Dr. Michael Woywode
Support for studentsin becomingresponsible(social) businessowners
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PRINCIPLEо ỹ aETHODςLECTURES(3/4) 

University of Mannheim, Business School

MAN 654 ςCORPORATERESTRUCTURING

Chair of Strategic and International Management
Prof. Dr. Matthias Brauer
9ƳǇƘŀǎƛǎ ƻƴ άǊŜǎǇƻƴǎƛōƭŜ ǊŜǎǘǊǳŎǘǳǊƛƴƎέΣ ŜǎǇŜŎƛŀƭƭȅ ƛƴ ǘƘŜ ŎƻƴǘŜȄǘ
of downsizing

MAN 657 ςGLOBALSTRATEGICMANAGEMENT

Chair of Strategic and International Management
Prof. Dr. Matthias Brauer
Discussionof ethicsand compliance, aswell asculturalnorms

MAN 655 ςCORPORATESTRATEGY

Chair of Strategic and International Management
Prof. Dr. Matthias Brauer
5ƛǎŎǳǎǎƛƻƴ ƻŦ άbƻǊƳŀǘƛǾŜ CǊŀƳŜǎέ ǘƘŀǘ ǎƘƻǳƭŘ ƎǳƛŘŜ ŀ ŦƛǊƳΩǎ ǎǘǊŀǘŜƎȅ

IS 651 ςBEHAVIORALPERSPECTIVESONE-BUSINESS

AssistantProfessorshipfor E-Business and E-Government
Prof. Dr. Julia Krönung
Discussion of social phenomena in digital business (e.g., digital divide)

INTERNATIONALMARKETING(MBA COURSE)
Chair of Marketing and Innovation
Prof. Dr. Sabine Kuester
Discussion of frugal innovations in emerging markets and their impact 
on the welfare of the bottom-of-the-pyramid population

MARKETINGMANAGEMENT(EXECUTIVEMBA COURSE)
Chair of Marketing and Innovation
Prof. Dr. Sabine Kuester
Discussion of ethical issues in pricing

MKT 580 ςDIGITALMARKETINGSTRATEGY

Chair of Marketing and Innovation
Prof. Dr. Sabine Kuester
Discussion of negative implications of the sharing economy

FIN 540 ςTAXINGMULTINATIONALFIRMS

AssistantProfessorshipof Accounting and Taxation
Prof. Dr. Katharina Nicolay
Critical discussionofάŀƎƎǊŜǎǎƛǾŜά taxavoidancestrategies
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PRINCIPLEо ỹ aETHODςLECTURES(4/4) 

Apart from άƻƴƭȅέintegrating topics associated
with responsible management into already
existing lectures, the BusinessSchool of the
University of Mannheim also increasingly
introduces lectures that exclusively focus on
theseissues.

In this context, the Chair of Corporate Social
Responsibilityoffers a varietyof teachingformats
in order to cover the broad topics of CSRand
sustainablebusiness. Thecurrent lecture formats
include new teachingmethods,suchas inverted
classrooms,gamifiedlearningapproaches,video-
recordingof lecturesand guest lectures,as well
as case studies in collaboration with partner
companies.

University of Mannheim, Business School

CC504ςLECTUREONCORPORATESOCIALRESPONSIBILITY

Everysemester,the Chairof CSRoffers a lecture
on Corporate Social Responsibility. It has been
includedasa coremoduleof the curriculumof the
Mannheim Master in Management. Thus, every
student aiming for a master's degree in
management at the University of Mannheim
receives education in responsiblemanagement.
Course goals include gaining knowledge and
appreciation for CSRconcepts, learning about
state of the art CSRresearch,and getting to know
current developments in sustainable business
(e.g., innovative business models, sharing
economy). A specialcharacteristicof this courseis
its guest lecture series. In every session,a guest
speaker mirrors the academic content from a
ǇǊŀŎǘƛǘƛƻƴŜǊΩǎviewpoint so that studentshavethe
opportunity to gain a holistic understandingof
responsibleand sustainablebehavior in business.
The list of speakersincludes CSRpractitioners,
NGOmembers, founders of social start-ups and
manymore. For instance,past guestlecturersare
employedas CSRmanagersat adidas,CocaCola,
Commerzbank,H&M, FuchsPetrolub, or Daimler.
In addition, activistsfrom NGOs,like Greenpeace,
and foundersof socialstart-ups,suchasPremium
Cola, Kipepeo, or listnride, came to share their
knowledgeandexperiences.
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PRINCIPLEо ỹ aETHODςSEMINARS(1/5) 

University of Mannheim, Business School

In addition to integrating the topics of sustainabilityand social responsibilityto our lectures,we also
provide our studentsthe opportunity to work on thesetopics independentlyin a multitude of different
seminars. Similarly to the lectures, the aspects concerning responsible management are either
incorporatedin seminarsabout broadergeneraltopics(seethis page)or constitutethe coreof the whole
seminar(seefollowingpages).

MAN 721 ςRESEARCHSEMINARORGANIZATIONANDINNOVATION

Chair of Organizationand Innovation, Prof. Dr. Karin Hoisl
Integrating practical phenomena around social innovation into 
academic research 

ACC 761 ςSEMINARIN ACCOUNTINGANDCAPITALMARKETS

Chair of Accounting & Capital Markets, Prof. Dr. Holger Daske
Student presentationson non-financialperformance

IS 722 ςSEMINAR: TRENDIN DISTRIBUTEDSYSTEMS

Chair of Information Systems II, Prof. Dr. Christian Becker
Topics regardingsmart city, energyefficiencytechnologiesand 
demandresponseschemes

MAN 710 ςRESEARCHSEMINARPUBLIC& NONPROFITMANAGEMENT

Chair of Public & NonprofitManagement, Prof. Dr. Bernd Helmig
Sustainable leadership in public and non-profit organizations

MAN 680 ςCHALLENGESOFPUBLIC& NONPROFITMANAGEMENTςCASE

STUDYSEMINAR

Chair of Public & NonprofitManagement, Prof. Dr. Bernd Helmig
Case studies on corporate philanthropy
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PRINCIPLEо ỹ aETHODςSEMINARS(2/5)

MAN761ςCSRRESEARCHSEMINAR

In thiscourse,participantslearnto planand
executea quantitativeempiricalstudyin the
area of CSRand sustainablebusinessresearch.

Theyreport their resultsin the form of a research
paper. This involves reviewing the relevant
literature, defining the researchgap, formulating
researchhypotheses,reportingthe empiricalstudy
as well as the results, and discussingpossible
implicationsfor researchand managerialpractice.
Past topics included ŎƻƴǎǳƳŜǊǎΨsustainable
behaviors, business models in the sharing
economy,or sustainablemanagementpractices.

University of Mannheim, Business School

MAN660- CSRVIDEODOCUMENTARIES

TheChairof CSRreceivedfundingfrom theά²L[[9
ςWissenschaftlernen und lehrenάproject to
implement this innovativeteachingformat, which
won the AACSBInnovations that Inspire Award
2017. In the seminar,groupsof studentsproduce
their own documentary films on a CSR-related
topic. The first batch dealt with the topic of
donationsfor stigmatizedcauses,and subsequent
batcheshavediscussedthe integrationof refugees
into the German job market, social impact
measurementof socialprojectsandcompanies,as
well as sustainability at the University of
Mannheim. Participantstightly work togetherwith
companies,associations,and NGOs. At the end of
the seminar, the films are presented at a αŦƛƭƳ
ŦŜǎǘƛǾŀƭά. A selectionof the films is further made
availablethroughtheŎƘŀƛǊΩǎYouTubechannel.
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PRINCIPLEо ỹ aETHODςSEMINARS(3/5) 

MAN 661 ςSTARTERYUNIVERSITYςSOCIAL

ENTREPRENEURSHIPSEMINAR(SPRING2017)
In collaborationwith Startery(an initiative of SAP
and SocialImpact),studentsgainedinsightsinto
the area of social entrepreneurship. During the
seminar,studentsworked together in groupsto
build up businessesthat aim to solve social
problems, and developed these ideas over the
course of the semester. Students received
personal coachingfrom Social Impact and SAP
employees. The coursealso involved excursions
to SAPaswell asto a SocialImpactLab. Towards
the end of the seminar,studentspresentedtheir
socialbusinessideasalong with a crowdfunding
videoin front of a jury of practitioners. Themost
promising ideas receivedan award and a seed
funding.

MAN 662 ςSOCIALVALUECREATIONSEMINARWITH

ADIDAS(SPRING2017)
In collaborationwith adidas,studentsdeveloped
solutions for real-life challenges in CSRand
sustainability management. Students worked
together in groupsto developthe measurement
of the social/community value of adidas. In a
kickoff workshop, the chair introduced the
theoretical backgroundof sharedvalue creation
and adidas executivesprovided an overview of
the CSRstrategiesand integrated performance
measurementcurrently employed at adidas. In
addition, guest lectures provided practical
examples of impact measurement tools.
Furthermore,the courseincludedan excursionto
the adidas headquarters in Herzogenaurach
wherestudentspresentedtheir interim resultsto
the adidasmanagement.

University of Mannheim, Business School
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PRINCIPLEо ỹ aETHODςSEMINARS(4/5) 

MAN663- DIGITALSOCIALINNOVATIONLAB

(SPRING2019)
In cooperation with Social Entrepreneurship
Baden-Württemberg (SocEntBW) and SAP,this
seminar gives students the possibility to create
their own digital social start-ups. During the
seminar,studentswork in teamsto create ideas
for digital socialbusinessesand developthem in
the course of one semester until they can be
implemented. Thisincludesthe developmentof a
socialbusinessmodel canvas,as well as a mock-
up for the idea(e.g., a websiteor an application).
Throughout the course,students gain a deeper
understanding of the potential of digital
technologyto remedysocialandenvironmental

University of Mannheim, Business School

problems, with insights into the areas of
digitalization, sustainability, and social
entrepreneurship. Real-life social entrepreneurs
and SAP executives support the students as
mentorsand coachesduring the program. At the
end of the seminar,studentspitch their ideasat
the final event in front of a jury of experts. The
best idea will receives an award and all
participantsexperiencefurther supportthrougha
strong network from SocEntBWand SAP,so that
they are empoweredto actuallyimplement their
social businessmodels and launch them on the
market.
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PRINCIPLEо ỹ aETHODςSEMINARS(5/5)

WORKSHOPά¢HEORETICALPERSPECTIVESON CORPORATE

SOCIALRESPONSIBILITYέ
On April 2nd to April 5th, 2019, Prof. Dr. Edinger-
Schonsco-taught a doctoral coursetogether with
Prof. ChristopherWickert from VUAmsterdamon
the topic of ά¢ƘŜƻǊŜǘƛŎŀƭPerspectives on
CorporateSocialwŜǎǇƻƴǎƛōƛƭƛǘȅέ. Thecoursewasa
part of the so-calledProDokseriesof the German
AcademicAssociationfor BusinessResearch(VHB).

Thecontent of the 4-dayworkshopwasto discuss
and develop a common understanding of
fundamental theoretical approaches in CSR
research. The goal was not only to help the
participants gain a sound understandingof this
researchfield, but alsoto link the state-of-the-art
of literature andemerginghot topicswith relevant
research questions. The workshop included
thematic discussionson varioustopics as well as
first-hand practical advice by the workshop
leaders,e.g., on the publicationprocessin CSR

University of Mannheim, Business School

research, career planning, and involvement of
practitionersin research. TheProDokCSRcourseis
primarily aimed at young scientists in business
administration whose research focuses on the
areas of CSR,corporate sustainability, and the
fundamental relationshipsbetween businessand
society.

Tofind out moreaboutthe coursepleasevisit:
https://vhbonline.org/veranstaltungen/prodok/ku
rse-2019/1904mg02/

After a successfulcollaborationthroughout the 4-
day workshop,the courseparticipantsdecidedto
stay in contact through a LinkedIngroup called
άJungeForscherInnen/{wέwhich is opento other
interested researchersand can be accessedvia:
https://www .linkedin.com/groups/8771010/
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PRINCIPLEо ỹ aETHODςTHESISSUPERVISION(1/7) 

SUPERVISINGCHAIR TYPEOFTHESIS TOPIC

Chair of Finance aŀǎǘŜǊΨǎthesis Performance of SociallyResponsible
Investments

Chair of Business 
Administration and 
Accounting

.ŀŎƘŜƭƻǊΨǎthesis Learning Curve: Cost and Price Dynamics of 
Lithium-Ion Batteries
(the cost reduction in Lithium-Ion batteries 
facilitates a pathway to decarbonisation of 
energy production)

aŀǎǘŜǊΨǎthesis Voluntaryvs. MandatoryReporting: 
Implicationsof MandatoryEuropean 
SustainabilityReporting
(the disclosure of CSR measures may lead to 
increased CSR)

Chair of Organizationand 
Innovation

aŀǎǘŜǊΨǎthesis Moving TowardsCircularBusiness Models

Chair of Business 
Adminstration, Human 
Resource Management and 
Leadership

.ŀŎƘŜƭƻǊΨǎthesis How Does Environmental CSR Affect 
9ƳǇƭƻȅŜŜǎΩ !ǘǘƛǘǳŘŜǎ ŀƴŘ .ŜƘŀǾƛƻǊΚ

aŀǎǘŜǊΨǎthesis The Effects of Corporate Social Responsibility 
ƻƴ 9ƳǇƭƻȅŜŜǎΩ tŜǊŎŜǇǘƛƻƴ ƻŦ ²ƻǊƪ

aŀǎǘŜǊΨǎthesis Perceived CSR and Organizational 
Attractiveness: The Impact of Individual Cultural 
Orientation

Chair of International Finance aŀǎǘŜǊΨǎthesis StrandedAsset Risk in Financial Markets
(strandedassetriskpremiaassociatedwith
fossil fuel reservesare important to identify
potential driversfor a greeneconomy)

AssistantProfessorshipfor
E-Business and E-Government

aŀǎǘŜǊΨǎthesis Lǘϥǎ ŦƻǊ ƎƛǊƭǎ Χ ƻǊ ƛǎ ƛǘΚ 5ŜǘŜǊƳƛƴŀƴǘǎ ƻŦ DƛǊƭǎΩ 
Adoption and Rejection of Gender-specific 
Games

University of Mannheim, Business School

THESISSUPERVISION

One of the most effective ways to achievea comprehensiveresponsiblemanagementeducation is
letting students work on their own projects regardingsustainabilityand social responsibility. The
BusinessSchoolof the Universityof Mannheim does not only encouragethis independentway of
learningthrough its interactiveseminars,but alsosupervisesnumerousterm papers,ōŀŎƘŜƭƻǊΩǎΣand
ƳŀǎǘŜǊΩǎthesesthat allow studentsto developtheir own research. Thepresentedtopicsonly showa
selection of currently conducted theses at our BusinessSchool that are concernedwith socially
responsibleandsustainablebehaviorin business.
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PRINCIPLEо ỹ aETHODςTHESISSUPERVISION(2/7) 

SUPERVISINGCHAIR TYPEOFTHESIS TOPIC

Chair of Accounting and Capital 
Markets

.ŀŎƘŜƭƻǊΨǎthesis Mandatory CSR Reporting: Current Status and 
Early Evidence

.ŀŎƘŜƭƻǊΨǎthesis Sustainability Reporting ςOverview, Trends, 
and Outlook

.ŀŎƘŜƭƻǊΨǎthesis Does the Capital Market Benefit from the 
Disclosure of CSR Information?

.ŀŎƘŜƭƻǊΨǎthesis The Power of the People: The Relevance of an 
9ƴǘƛǘȅΩǎ ²ƻǊƪŦƻǊŎŜ

Term paper Non-financial Performance Data and Related 
Reporting: A Review of Recent Literature

aŀǎǘŜǊΨǎthesis On the Relation of CSR Reporting and CSR 
Performance

aŀǎǘŜǊΨǎthesis CSR Reporting in Germany - Automated 
Approaches to Measure Quality and Quantity

aŀǎǘŜǊΨǎthesis Making Europe Green Again? An Analysis of the 
Implementation and Expected Impact of the EU 
Non-financial Reporting Directive

University of Mannheim, Business School
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PRINCIPLEо ỹ aETHODςTHESISSUPERVISION(3/7) 

SUPERVISINGCHAIR TYPEOFTHESIS TOPIC

Chair of Service Operations
Management

Term paper The Potential of Servicizingas a Sustainable 
Business Model

Term paper Industry 4.0 and the Circular Economy for 
Sustainable Operations

.ŀŎƘŜƭƻǊΨǎthesis Green Products - Consumer Preferences and 
Producer Motives

.ŀŎƘŜƭƻǊΨǎthesis The Throwaway Mentality in the Developed 
World and the Influence of Planned 
Obsolescence

.ŀŎƘŜƭƻǊΨǎthesis Literature Review on Transportation Planning 
Process Aiming for Environmental Impact 
Reduction

.ŀŎƘŜƭƻǊΨǎthesis The Potential of Leasing/Servicizingas a 
Sustainable Business Model

aŀǎǘŜǊΨǎthesis Green Product Design and Pricing - A Conjoint 
Analysis Based Approach to Green Laptop 
Design at Dell 

aŀǎǘŜǊΨǎthesis Green Product Design and Pricing in the Meat 
Industry

aŀǎǘŜǊΨǎthesis Planned Obsolescence in Product Design: 
Critical Review and Servicing Opportunities

aŀǎǘŜǊΨǎthesis Decision Support for Sustainable Supplier 
Management

Chair of Information Systems II .ŀŎƘŜƭƻǊΨǎthesis Determinantsand Consequencesof Digital 
Illiteracy: Investigation on the Exclusionof
SeveralGroups of People (AmongOthers
ElderlyPeople or People with Lower Education) 
from Online Marketsand/or Money Savings
from Online Opportunities

.ŀŎƘŜƭƻǊΨǎthesis Trial Design and Simulation of Event-Based
Pricingfor Electric (Aimsat Increasingthe Share 
of RenewableEnergy)

aŀǎǘŜǊΨǎthesis Understanding Data Center Energy Usage: 
Benefits and Lossesof Abstraction

aŀǎǘŜǊΨǎthesis Simulatinga Data /ŜƴǘǊŜΨǎFlexibilityin Power 
Demand

aŀǎǘŜǊΨǎthesis Quantitative Analysis of the EV Grid Integration 
Market

University of Mannheim, Business School
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SUPERVISINGCHAIR TYPEOFTHESIS TOPIC

Chair of Information Systems II aŀǎǘŜǊΨǎthesis A Simulation-basedStudy to Assessthe Market 
Potential of IntegratingElectric Mobility in a 
Low-VoltageGrid in Vilshofen, Bavaria

aŀǎǘŜǊΨǎthesis Assessingthe EconomicPotential of Demand 
Response for High Performance Computing 
Centers with Linear Optimization

aŀǎǘŜǊΨǎthesis A Comparisonof Approachesto Demand 
Response with Data Centres

Chair of Strategic and 
International Management

Term paper The Influenceof Organizational Misconducton 
Firm Performance

Term paper Antecedentsof Organizational Misconductand 
Wrongdoing

.ŀŎƘŜƭƻǊΨǎthesis License to Operate: How do Firms Gain 
Legitimacy? A Multi-theoretical Explanation

.ŀŎƘŜƭƻǊΨǎthesis Applicationof ExpectancyViolationsTheory in 
the Management Literature: A Review

.ŀŎƘŜƭƻǊΨǎthesis Organizational Scandalsasan Emerging Topic in 
the Management Literature: A Review

aŀǎǘŜǊΨǎthesis Shareholder Perspectiveon Corporate Illegality: 
Influenceon Trading Volume and Long-Term 
Ownership Distribution

University of Mannheim, Business School
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SUPERVISINGCHAIR TYPEOFTHESIS TOPIC

Chair of Public and Nonprofit
Management

aŀǎǘŜǊΨǎthesis IntersectoralCooperationNetworks in order to
OvercomeCatastrophes

aŀǎǘŜǊΨǎthesis Risk Management in Venture Philanthropy

aŀǎǘŜǊΨǎthesis Multi-stakeholderPartnerships in the Context
of SustainableDevelopment

aŀǎǘŜǊΨǎthesis Performance Management in Corporate 
Foundations

aŀǎǘŜǊΨǎthesis Pay-what-you-want

Chair of Corporate Social
Responsibility

aŀǎǘŜǊΨǎthesis #DieselGate: Just How Guilty is Volkswagen? An 
Empirical Test of the Lange and Washburn 
Model on Corporate Social Irresponsibility 
Attributions based on the Volkswagen Scandal

aŀǎǘŜǊΨǎthesis An Evidence of Mediation Effect: Islamic 
Spirituality, Organisational Spirituality and Work 
Attitudes, Spring 2017 (as part of an exchange 
program with the Durham Business School)

aŀǎǘŜǊΨǎthesis
CSR Storytelling and Culture

aŀǎǘŜǊΨǎthesis The End of Car Ownership? Empirical Analysis 
on the Effect of Materialism and Status 
Consumption on Behavioral Intention to Use 
Future Shared Autonomous Vehicles

aŀǎǘŜǊΨǎthesis I Care, I Share? An Investigation of the Role of 
the Attitude towards Consumption in the 
Sharing Economy

aŀǎǘŜǊΨǎthesis The Impact of Paper Towels - A Field 
Experiment on the Effectiveness of 
Motivational Appeals

aŀǎǘŜǊΨǎthesis A Virtuous Cycle? An Empirical Analysis of the 
Link Between Symbolic and Substantive CSR in 
Organizations based on Secondary Data

aŀǎǘŜǊΨǎthesis Corporate Values and CSR Initiatives - Insights 
on Successful CSR Strategy Implementation

aŀǎǘŜǊΨǎthesis Benefits and Challenges of NPOs when 
Conducting Corporate Volunteering Programs -
! vǳŀƭƛǘŀǘƛǾŜ !ƴŀƭȅǎƛǎ ƻŦ bthǎΨ 5ŜŎƛǎƛƻƴ /ǊƛǘŜǊƛŀ 
for Striking Up Social Partnerships with 
Corporations

University of Mannheim, Business School
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SUPERVISINGCHAIR TYPEOFTHESIS TOPIC

Chair of Corporate Social
Responsibility

aŀǎǘŜǊΨǎthesis The Role of Mixed Information on Consumer 

Perceptions Towards Sustainable Companies

aŀǎǘŜǊΨǎthesis Name it or Frame it? The Influence of Appeals 
for Stigmatized Causes on the Willingness to 
Donate

aŀǎǘŜǊΨǎthesis Can Investors Have it all? An Empirical 
Investigation of Impact Investing

aŀǎǘŜǊΨǎthesis Overcoming the Barriers to Green 
Consumption: The Case of Eco-Cosmetics

aŀǎǘŜǊΨǎthesis Do Employees Refuse Support? The Effect of 
Company Involvement in Corporate 
Volunteering

.ŀŎƘŜƭƻǊΨǎthesis Understanding the Psychology of Sustainable 
Consumption: A Comparison of Theory of 
Planned Behavior and Cognitive Dissonance 
Theory Approaches

.ŀŎƘŜƭƻǊΨǎthesis Similarities and Differences in Perceptions of 
CSR in Different Cultural Contexts 

.ŀŎƘŜƭƻǊΨǎthesis Joining Forces ςAn Overview of Approaches to 

Employee Engagement in CSR 

.ŀŎƘŜƭƻǊΨǎthesis How do Employees Perceive Corporate Social 
Responsibility? An Overview of Individual 
Evaluation Processes and Their Theoretical 
Foundations

.ŀŎƘŜƭƻǊΨǎthesis Descriptive versus Image Appeals - The Impact 
of Different Appeals on Sustainable Consumer 
Behavior

.ŀŎƘŜƭƻǊΨǎthesis New Knowledge through Corporate 
Volunteering - The Influence of Employees' 
Volunteer Work on Organizational Knowledge 
Creation

.ŀŎƘŜƭƻǊΨǎthesis How Employees Change Their Company - A 
Literature Review of Internal Change Agents 
and Social Innovations

.ŀŎƘŜƭƻǊΨǎthesis How Does Sustainability Trickle Down? ςAn 
Overview of CSR-related Multilevel Research in 
Organizations 

University of Mannheim, Business School
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PRINCIPLEо ỹ aETHODςTHESISSUPERVISION(7/7) 

SUPERVISINGCHAIR TYPEOFTHESIS TOPIC

Chair of Corporate Social
Responsibility

Term paper Showing off with Sustainability: The Moderating 
wƻƭŜ ƻŦ {ǘŀǘǳǎ aƻǘƛǾŀǘƛƻƴ ƛƴ /ƻƴǎǳƳŜǊǎΩ 
!ƳōƛǾŀƭŜƴǘ wŜǎǇƻƴǎŜǎ ǘƻ /ƻƳǇŀƴƛŜǎΩ 
Sustainable Actions

Term paper The Effect of Different Forms of Communication 
on Intention to Donate to Stigmatized Causes

Term paper The Effect of Company Involvement on the 

Workplace Outcomes of Corporate Volunteering

Term paper The Influence of Mixed Information on 
Sustainable Purchasing Decisions

Term paper Consumer Perceptions of Corporate Social 
Responsibility in the Luxury Context

Term paper The Effect of Skills-based vs. Inclusive 
±ƻƭǳƴǘŜŜǊƛƴƎ tǊƻƎǊŀƳǎ ƻƴ 9ƳǇƭƻȅŜŜǎΩ LƴǘŜƴǘƛƻƴ 
to Participate in Corporate Volunteering

Term paper Overcoming the Stigma ςHow NGOs can 
Effectively Communicate Stigmatized Causes

Term paper Effective Communication About CSR Value 
Creation and its Influence on Company 
Identification and Purchase Intention ςA 
Customer Perspective

Term paper Effective Communication About CSR Value 
Creation and its Influence on Company 
Identification and Intention to Invest ςAn 
Investor Perspective

Term paper Showing off with Sustainability: The Moderating 
wƻƭŜ ƻŦ {ǘŀǘǳǎ aƻǘƛǾŀǘƛƻƴ ƛƴ /ƻƴǎǳƳŜǊǎΩ 
!ƳōƛǾŀƭŜƴǘ wŜǎǇƻƴǎŜǎ ǘƻ /ƻƳǇŀƴƛŜǎΩ 
Sustainable Actions

Chair of Marketing and 
Innovation

Term paper Data Privacy

Term paper PersonalizedPricing

Term paper Frugal Innovationsin Emerging Markets

University of Mannheim, Business School
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PRINCIPLEо ỹ aETHODςPRACTITIONERSΨ [ECTURES(1/2)

University of Mannheim, Business School

Students at the BusinessSchoolof the University of Mannheim should not only gain theoretical
knowledgeon sustainabilityand socialresponsibility, but alsoget insightsinto the practicalapplication
of suchtopics. Therefore, we constantlyinvite high-caliberpracitionersto the universityto tell students
abouttheir practicalexperiences.

BILFINGER

Dr. Melanie Pooch
Corporate SocialResponsibilityat Bilfinger

AMNESTYINTERNATIONAL

Annette Hillerich
Corporate SocialIrresponsibility

AFBSOCIAL& GREENIT
Alexander Kraemer
Introduction to Impact Evaluation ςA Practical Approach

CARE NETHERLANDS

Solange Hai
²ƻƳŜƴΩǎ 9ƳǇƻǿŜǊƳŜƴǘ ŀƴŘ 9ƴǘŜǊǇǊƛǎŜ 5ŜǾŜƭƻǇƳŜƴǘ

COMMERZBANK

Rüdiger Senft
Corporate Social Responsibility at Commerzbank

DECATHLON

Marina Stassinopoulos
Corporate Social Responsibility at Decathlon

GIZ
Katharina Hetze
Corporate Sustainability at GIZ

HELIOZ

Martin Wesian
A PracticalPerspectiveto SocialEntrepreneurship

KIPEPEO

Martin Kluck
Social Entrepreneurship: The Story of Kipepeo
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University of Mannheim, Business School

NESTLÉ

Achim Drewes
CreatingSharedValue at Nestlé: MeasuringValue for Society

LISTNRIDE

Johannes Stuhler and Gert-Jan van Wijk
A PracticalPerspectiveto the Sharing Economy

KPMG
Christian Hell
SustainabilityReporting and Climate Risk

PREMIUMCOLA

Uwe Lübbermann
Rewritethe Rules (a 100% sustainable, democraticallyorganized
business)

SAP
Alexandra van der Ploeg
Corporate SocialResponsibilityat SAP

SOCENTBW
Manuel Kreitmeir
SocialEntrepreneurship ςάBetterBusiness for a Better²ƻǊƭŘά
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PRINCIPLEо ỹ aETHOD
ςTHESOCIALSUSTAINABILITYPROJECTANDTHESOCIALCLASSPROJECT

SOCIALSUSTAINABILITYANDSOCIALCLASSPROJECT

An (E)MBA at the Mannheim BusinessSchool
consistsof far more than simplymanagerialhard
and soft skill courses. Businessethics and social
responsibility are core elements of the ǎŎƘƻƻƭΩǎ
educationalconceptandshouldalsobe presentin
the curriculum. That is why eachMBA and EMBA
program embraces a mandatory Social
SustainabilityProject(MBA)or SocialClassProject
(EMBA). Throughinnovativeand unique teaching
methods,theǇŀǊǘƛŎƛǇŀƴǘǎΩprior knowledgein ERS
is combined with real-life cases in cooperation
with companies and/or charitable institutions,
mainly from the region. Generally,these projects
are planned in diverse teams of (E)MBA
participants.

The projects are designed to fulfill several
objectives,e.g., to develop a strong community
spirit ςan esprit de corpsςwithin the class; to
work together on an issuethat goesbeyond the
curriculum and to experience project
management, with a strong drive towards
professionalismand success; and ςas already
mentionedaboveςto givebackto the community.
It is up to the classto decide on the scopeand
objectiveof the project,andwhat they would
like to achieve. Thelist of previoussocial
projectsis impressiveandsymbolizesour
commitmentto takingresponsibility
for society.

For instance,previousteams have conductedart
workshopsfor childrenundergoingtreatment at a
local hospital, introductory Internet classesfor
senior citizens, or have enhanced youth
engagementthrough sportsprogramsand charity
concerts.

GENERALGOALSOFTHEPROJECTS

V Training the ǎǘǳŘŜƴǘǎΩabilities to work in a
diverseteam

V Improvingthe ǎǘǳŘŜƴǘǎΨproject management
skills

V Showing active social commitment for the
Rhine-NeckarMetropolitanRegion

V Applyingthe MBAǎǘǳŘŜƴǘǎΩunique skills in a
positiveandmeaningfulway

University of Mannheim, Business School



 30

PRINCIPLEо ỹ aETHODςSELF-LEARNING

CSRYOUTUBECHANNEL

Since 2016, the Chair of Corporate Social
Responsibilityhas its own YouTubechannel
that serves to make video-taped material
openly accessibleto not only students but
also the greater public. Uploaded videos
include guest lectures, self-made
documentarymoviesfrom students,as well
asshort clipsof recent eventsand activities
of the chair.
Visit the YouTube channel at:
https://www.youtube.com/c/ChairofCSRUni
Mannheim

MASSIVEOPENONLINECOURSES

In 2017, the first Massive Open Online Course
(MOOC)of the Mannheim BusinessSchoolon the
topic ά±ŀƭǳŜBasedaŀƴŀƎŜƳŜƴǘάwas published
online. The Chair of CSRdesignedthe module on
ά/ƻǊǇƻǊŀǘŜSocialwŜǎǇƻƴǎƛōƛƭƛǘȅά. SinceMarch 2019
another course related to sustainability and social
responsibility is available on the Business{ŎƘƻƻƭΩǎ
MOOC platform. Its topic is ά/ƻǊǇƻǊŀǘŜ
±ƻƭǳƴǘŜŜǊƛƴƎέ.

Formoreinformationpleasegoto:
https://www .mbsx.education

University of Mannheim, Business School
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UNI-CLEVERLINGE2ςSTARTSOMETHINGFORA CHILD

TODAY!
As educationopportunitiesare largelydependent
on the educationalpath of ƻƴŜΩǎown family, it is
important to support affected children alreadyin
elementary school. Therefore, the Kinderhelden
gGmbHand the Mannheim Mozart Schoolhave
been working together with the University of
Mannheim,BusinessSchoolon a specialproject: A
groupof 40 pupilsfrom third andfourth gradeare
being tutored by personal mentors before they
attendsecondaryschool.
Formoreinformationpleasevisit:
https://www .kinderhelden.info/portfolio/uni -
cleverlinge/

ABSOLVENTUM VOLUNTEERINGFAIR-
"EHRENAMTSBÖRSEά
The άEhrenamtsbörseέhas been taking place
annually since 2009 at the University of
Mannheim. The aim of this event is to inspire
studentsand membersof the alumniorganization
AbsolventUM e.V. for a social commitment.
Various charities from Mannheim and the
surrounding area offer opportunities for
volunteering. Different activities of social
commitment are offered. Over the years,the fair
has constantly been expanded and cultural
institutions from the Rhine-Neckar region have
becomeinvolved.
Formoreinformationpleasevisit:
https://www .absolventum.de/public/cms_page.as
px?pageId=47

KINDER-UNI

This program enables children to study various
topics in the ǳƴƛǾŜǊǎƛǘȅΩǎlecture halls, and thus
familiarizeschildren to university studies from a
youngage.

SOCIALPROJECTCONTEST

The Business School of the University of
Mannheimandthe MannheimBusinessSchoolare
tenderingthe SocialProjectContest. A sustainable
or charitable project, which is lacking financial
start-up capital,issupported.

University of Mannheim, Business School
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SEMI-ANNUALDIGITALCHANGEMAKERSSUMMIT

Once every semester, in October and April,
studentsfrom all programsandmajorsare invited
to join a sustainabilityconferenceorganizedby the
Chair of Corporate Social Responsibilityof the
Universityof Mannheim.
FormelyknownasCSRweekend, theŜǾŜƴǘΨǎname
was changedto ά5ƛƎƛǘŀƭChangemakersSummitά
due to the increasedfocus on developingdigital
solutionsto socialandenvironmentalproblems.
At previousevents,guestspeakersfrom renowned
companies(e.g., SAP,BASF,Henkel,Sennheiser),
NGOs(e.g., WWF),and other relevant institutions
have presentedtheir experiencesand insightson
Corporate Social Responsibilityand sustainable
business. In addition, on the second day,
participantsareencouragedto join a hackathonto

solve real life issuesrelated to sustainabilityand
social responsibility in workshops using design
thinkingmethods.

The hackathon aims to interactively develop a
mock-up of a digitalsolutionto a pressingsocialor
environmental problem, as well as to create a
socialbusinessmodelcanvasfor its application.
The summit is a unique opportunity to
theoretically and practically explore various
perspectiveson CSR,to engagein discussionswith
fellow studentsand guestspeakers,and to get an
overviewon current trendsandtopicssurrounding
CSR. All participants receive a certificate
confirmingtheir participation.

University of Mannheim, Business School
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SHARINGANDDONATIONSEVENT

The Chairof CSRhas organizedseveralso-called
Sharing and Donation Events. Participantsbring
items that they no longer need or have any use
for, like clothes, shoes,bags,CDs,books, audio
books,or toys. Theythen swap their own things
for items brought by others. Everythingthat does
not find a new owner is donatedto localNGOs. In
previous years, organizationslike the Red Cross
andAmalie,a consultationandsupportservicefor
women in prostitution, were happy to receive
manyof these items. Thegoalof the Sharingand
Donations Event is not only to support local
charities but also to raise awarenessfor a more
sustainable use of consumer goods in our
consumerist society. By giving items to other
participants who are happy to receive them,
students learn to appreciatethe value of goods
that they themselvesmight perceiveasάǳǎŜƭŜǎǎέ
orάǿƻǊǘƘƭŜǎǎέ.

University of Mannheim, Business School
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STUDENTORGANIZATIONS

The Business School of the University of
Mannheim is proud to support a plethora of
student organizations, many of which are
centered around the topics of sustainabilityand
social responsibility. On the following pages,we
will present only a selectionof the multitude of
theseinitiatives.

University of Mannheim, Business School

ENACTUSMANNHEIM

With more than 100members,Enactusis one of
the largeststudentorganizationsat the University
of Mannheim. By usingentrepreneurialmethods
and innovation,memberstacklesocial,economic
and ecological problems in the Rhine-Neckar
Region,Germanyand all around the world. The
student organizationsaimsto enableprogressby
allowing people to sustainablyhelp themselves.
Throughout its 13-year history, the group has
empowered over 1,800 individuals and has
reachedmillions of people in the progress. The
studentsare supportedby over 30 regionaland
global corporations and several professorsand
facultymembersof the Universityof Mannheim.
Two of the current major projects are called
BLAUHERZand Effishent. While BLAUHERZlocally
producesfashionableclothingandaccessoriesfor
disabled people and integrates refugees in the
German labour market, Effishent innovates in
Aqua-/Hydroponicsto end malnutrition in rural
areasof our planet.
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University of Mannheim, Business School

The students implement these objectives by
organizingtwo eventsper year where non-profit
organizations,companies,scientists and people
from the city or other intermediary associations
can come together. Intersectoralcommunication
is made possible in various discussionsand
workshops.

FUSO.MA
Followingthe themeάwƘƛƴŜ-Neckar. OneRegion.
One±ƛǎƛƻƴέΣthe student organizationFUSO.MA
strives to ensure a better connection between
companiesandthe non-profit sectorin the Rhine-
Neckarmetropolitan region in order to develop
sustainablecollaborationsto tacklesocialissues.

TheƛƴƛǘƛŀǘƛǾŜΩǎspecificgoalsare:
V enabling companies and non-profit 

organizations to meet on eye level
V ŜǎǘŀōƭƛǎƘƛƴƎ ŜȄŎƘŀƴƎŜ ƛƴ ŀ άƳǳǘǳŀƭ ƭŀƴƎǳŀƎŜέ
V promoting innovative intra- and intersectoral 

collaborations
V connecting science and experience in a 

profitable way
V and by all that strengthening the Rhine-

Neckar metropolitan region
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University of Mannheim, Business School

chairmanof the JuSos, BarbaraHendricks,former
Federal Minister of the Environment, Tianling
Wang, the ChineseConsul General, and Peter
Kurz, the Mayor of Mannheim. In addition, the
congress offered various in-depth workshops,
corporateevents,anda galaevening.
Apart from beinga platform for the discussionof
pressing societal issues, the Mannheim Forum
also aims to pioneer a more sustainable
conferenceconcept. For instance, the congress
emphasizesthe reductionof plasticwastein such
events and partners with initiatives as well as
municipal organizationsto make the forum as
plastic-freeaspossible.

MANNHEIMFORUM

Students participating in this initiative are
responsiblefor organizingan annual forum with
high-caliberparticipantsfrom science,politicsand
the corporate world to discusspressingsocietal
issues. TheMannheimForumasa platform offers
its participantsanopendialogueto broadentheir
own horizonsand to get to know fellow students
from other disciplines.
TheMannheimForum2019, the seventhedition
of this congress,focusedon the guiding theme
"new orientation" and offered more than 500
participants various opportunities to exchange
ideas with fascinating speakers from different
areasof society,amongothers AnnegretKramp-
Karrenbauer, CDUparty leader,KevinKühnert,
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University of Mannheim, Business School

solutions among students. In the workshops,
practicalproblemsolvingskillsof participantsare
promoted. Lastly, in practical entrepreneurial
projects,the membersof Infinity get to applythe
gainedknowledgeand skillsand develophands-
on solutionsfor socialproblems,thereby leaving
a sustainableimpact.
Thus,Infinity playsan important supportiverole
for students in becoming responsibleactors in
societyby providingknowledgeto act sustainable
in daily live, and by fostering entrepreneurial
skillsto put ideasinto practice.

INFINITYMANNHEIM

Infinity Mannheim fosters the entrepreneurial
skills of students at Mannheim University and
encouragesthem to apply their knowledge to
develop sustainable innovations for future
society. At Infinity, three different fields of
sustainability are covered, namely ecological,
socialandeconomicsustainability.
Not only the concept of sustainability,but also
the underlyingsuccessformula of Infinity is built
on three pillars. Theinitiative empowersstudents
in three steps through lectures, workshopsand
practical projects. In the lectures, Infinity raises
awarenessfor sustainablechallengesandexisting
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GreenOffice wants to promote sustainabilityin
everyday life on campus by improving waste
reduction and separation and transferring to
green water and power supply. In order to
achievetransparency,the GreenOfficewill report
regularlyon theǳƴƛǾŜǊǎƛǘȅΩǎsustainableactivities.

In additionto the long-term goalof introducingan
official Green Office, the student initiative has
been workingon severalother projects fostering
awareness and providing information on
sustainability topics. Recent activities include a
swap party for clothes to promote the reuse of
second hand clothes and to discourage fast
fashion, as well as an event at the university
cafeteria calling the ǎǘǳŘŜƴǘǎΨattention to the
waste created by flyers which can usually be
found in great amounts in lecture halls. In
addition, a big event happeningonce a year is
called ΨHochschultageNachhaltigkeitΩΣa week-
long festival with lectures and information on
topics connected to sustainability, such as
mobility,wasteor the globaleconomy.

GREENOFFICEMANNHEIM

GreenOffice UniversitätMannheim is a student
initiative promotingsustainabilityon campusand
in the ǳƴƛǾŜǊǎƛǘȅΨǎenvironment in general. The
long-term goalof the organizationis to establish
an official Green Office integrated into the
administrative structure of the university and
fundedby the university. TheGreenOfficeshould
consistof a team of universitystaff and student
assistants that is responsible for stimulating
environmental,socialandeconomicsustainability
in every aspect concerningthe university. It is
especially devoted to establishing connections
between existing efforts to create a more
sustainableuniversity by coordinating different
projects and providing an overview over
sustainabilityon campus.

The planned GreenOffice aims to be a contact
point to create projects furthering sustainability.
More concreteefforts will be undertakenin the
integration of sustainability into research and
educationby includingthe issueeven further in
lectures and seminarsand by providing on-the-
job trainingsfor staff. Moreover,the

© Aline Kelber

© Aline Kelber
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group organizesbenefit concerts, poetry slams
and similar events where funds are raised for
projectsof the broaderUNICEForganization. The
initiative also regularly partakes in campaigns
organisedby UNICEFGermany. For example,the
grouprecentlyorganisedan eventwhereover 50
people in Mannheim performed in a play based
on instructionsthey receivedvia headphonesat
the exact sametime as thousandsof people all
overGermany.

With all its activities, the initiative continues to
assumesocial responsibility in accordancewith
the missionput forward by UNICEFworldwide: to
advocatefor the protection of ŎƘƛƭŘǊŜƴΩǎrights,
help meet their basicneedsand to expandtheir
opportunitiesto reachtheir full potential.

UNICEF
The UNICEF initiative at the University of
Mannheim is a group of approximately 45
students from various programmes and
backgroundsaimingto collectdonationsandraise
awarenessfor UNICEFprojectsall over the world.
To achievethis, severalsmaller subgroupsfocus
on organizingevents, preparing and spreading
information materialandcreatingmediacontent,
amongother activities.

For example, once per year, a charity run is
organizedby the initiative. In the courseof this
event, local partners make donations basedon
how many laps are run by, on average,roughly
400 participants on a route close to the
university. Apart from the charity run, members
of the group invite guest speakers to the
Universityof Mannheimwho provideinsightsinto
topics with a connection to UNICEFin several
lectures each year. Recent guest lectures
addressedthe everydaylife of children in Jordan
andKenia,for example. Additionally,the UNICEF
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/ƘŀƴƎŜάΣa lectureonα{ǳǎǘŀƛƴŀōƭŜ9ƴŜǊƎȅάΣanda
guesttalk from the MVVthat tried to answerthe
questionα²ƘŜǊŜdoesthe trashƎƻΚά.
In addition,one main focusof the initiative is the
empowermentof youngpeopleto becomeactive
Europeancitizens. In order to reachthis goal the
students organize information sessions, for
instance about the EU institutions or the
European elections, personal trainings, for
instance about persuasiveness,and excursions,
for instanceto the EuropeanCentralBank,to the
EU institutions in Brussels, or to the
DemokratieforumHambacherSchloss.

AEGEE-MANNHEIM

Thestudent initiative AEGEE-Mannheimis part of
one of the biggest international student
organizationsin Europe. Its vision is to make
Europe diverse, politically and socially
interconnected without visible borders, and to
boost the activeparticipationand contribution of
young people to a well-functioning, peaceful
Europe. In cooperationwith Europeon Track(a
project by AEGEE-Europe),the student initiative
regularlyorganizesworkshopsand discussionson
varioustopics, suchas sustainability, and invites
sustainablyoperating local companiesto share
their experiences. Forinstance,someof the latest
eventsincludedaα{ƘƻǊǘGuideto Climate
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countries. In Mannheim,the studentorganization
offers opportunities for volunteering, start-up
internshipsandprofessionalinternshipsfor young
peoplebetween the ageof 18 and 30. Lastyear,
31peopleweresentabroad.

In the local bi-weekly meetings, organization
members discuss about how they can foster
intercultural understanding through the
exchangesand internships abroad, as well as
about how socialresponsibilityand sustainability
can further be integrated into the offers of the
organizationςandeachƳŜƳōŜǊΩǎeverydaylife.

AIESECMANNHEIM

AIESECin Mannheim is one chapter of AIESEC
which is the world's largest youth-run
organization. It is an international non-
governmentalandnot-for-profit organizationthat
provides young people with leadership
development, cross-cultural global internships,
and volunteer exchangeexperiencesacrossthe
globe. The volunteering projects are aimed at
tackling the 17 socialdevelopmentgoalsof the
UN, the internshipsare more generallytargeted
at fostering economicgrowth. The organization
focuseson empoweringyoungpeople to makea
positive impact on society. The AIESECnetwork
includesapproximately44,280membersin 127
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Digital SocialResponsibility(see next page), as
well as the excitingspeechesby Kai Herzberger,
the Director of Facebook Germany, Christian
Rasche, CIOof CocaColaGermany,andother top-
classspeakers. Theoutsideyard of the University
became the Innovillage where Q-{ǳƳƳƛǘΩǎ
partners, start-ups and corporates, presented
their companiesand networked extensively. In
the evenings,all participantsenjoyeddrinks and
food accompaniedby musicanddancing.

The University of Mannheim is already looking
forward to Q-Summit 2020 and excited to
strengthenthe roots of (social)entrepreneurship
in the Rhine-Neckarregion.

Q-SUMMIT

Similar to Mannheim Forum, the initiative Q-
Summit is responsiblefor the organizationof an
annualconference. TheQ-Summit2019wasnow
the third conferenceon (social)entrepreneurship
and innovation at the University of Mannheim.
With over1000participants,it is the largestevent
of its kind in Germany solely organized by
students.

Founders, investors, corporates, and students
visited speeches,took part in workshops, and
enjoyed other activities that were held at the
castle of Mannheim. This year, the conference
was hosted by Céline Willers and lasted three
days. A highlight was the PwCPitch Battle, the
SocialPitchContest,the paneldiscussionon
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Q-SUMMIT ςPANEL DISCUSSIONON DIGITAL SOCIAL

RESPONSIBILITY

As an integral part of the Q-Summit 2019, the
student initiative co-organizeda paneldiscussion
on the topic of Corporate Digital Responsibility
together with Prof. Dr. Laura Marie Edinger-
Schons. The panelists were Dr. Danyal Bayaz,
memberof the GermanBundestagandthe Green
Party, Manuel Kreitmeier, social entrepreneur
andco-founderof SocialentrepreneurshipBaden-

Württemberg, and Vinay Singh, Data Science
Manager at BASF SE. The discussion circled
around the potential benefits and challengesof
digitalization for sustainable development and
the roles that various societal actors like
corporates, social enterprises, politics, and
academia can play in shaping the digital
transformation.
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As mentioned earlier, the presented
organizations and initiatives are only a few
examples for our ǎǘǳŘŜƴǘǎΨcommitment to
sustainabilityand socialresponsibility. Thereare
manymoreof theseinitiativesat the Universityof
Mannheim that give the students an early
opportunity to become responsible leaders.
Examples include the AEGEEMannheim, the
AmnestyInternationalStudentGroup,the Green
Office Mannheim, the KinderHelden Student
Group,or the UnicefStudentGroupMannheim.

Formore informationon student initiativesat the
Universityof Mannheim,pleasevisit:
https://www .uni-
mannheim.de/en/campus/initiativen-und-
fachschaften/student-organizations/


